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SOCIAL ENTREPRENEURSHIP IN KAZAKHSTAN
IS A NECESSITY OR A FASHION TREND

Abstract

The article discusses the concept of «social entrepreneurship», which is the gaining popularity worldwide. The
main approaches to this concept, the criteria of social entrepreneurship are studied. The authors also conducted a
survey among the population to identify — how people familiar with the concept of «social entrepreneurship». The
tendencies of social entrepreneurship development in Kazakhstan: current status and problems of its development.
At this stage of development in Kazakhstan according to official data, there are about 150 social entrepreneurs,
according to unofficial about 500. That is, a lot of people who do this kind of business, but they do not realize that this
is a new direction. Basically, social entreprencurship is actively developing in Almaty, Astana, Shymkent, Kostanai,
East Kazakhstan region. The research revealed that the most relevant areas for social enterprise in Kazakhstan is
the creation of jobs for vulnerable populations, protecting the environment, educational services and services in the
field of healthcare. But despite the positive successes there are more barriers in this activity than opportunities: legal
niceties, the sluggishness of state structures and bureaucracy, secrecy and little information on tenders, the difficulties
in attracting sponsors, finding people who have specific data in the industry.

Key words: social entreprencurship, criteria, social impact, innovation, entrepreneurial approach, auction,
information.

At the present stage social entrepreneurship became more and more popular. Despite the high
interest of the scientific community to the phenomenon of “social entrepreneurship”, to date there is
no consensus regarding the interpretation of this phenomenon and, therefore, the explication of the
term. The term “social entrepreneurship” began to be used in the scientific literature in the 60—70-ies
of the last century, and became widespread in 1980—1990 s.

By the end of 90-ies of XX century some practical experience and theoretical material on social
entrepreneurship was accumulated. The first fundamental works in the field of social entrepreneurship
were the work of scholars such as G. Dees, R. Dart, S. Shane, S. Venkataraman, G.S. Mort,
J. Weerwardena, A.M. Peredo, M. MacLean, J. Mair and 1. Marti, A. Guclu, F. Perrini and C. Vurro,
J. Mair and O. Schoen, K. Sommerrock, W. Grassl.

In Europe, experts call social entrepreneurship in solidarity economies. For example, the share of
the new subject of Economics in the UK and France accounted for up to 10% of GDP. Today, there are
three approaches to this phenomenon, which are presented in Figure 1 (p. 18) [2, 3].

Therefore, social entrepreneurship should provide: creation of social values with a purpose,
recognition and enforcement opportunities to create social value, innovation, tolerance with the risk in
activities, refusal to accept limitations in available resources [1].

The main criteria of social entrepreneurship are usually related criteria is presented in Figure 2
(p. 18).

Kazakhstan also has not remained aloof from this kind of entrepreneurial trend from the XXI
century and the beginning of its active development in 2014. The social enterprise is of interest not
only from the point of scientific research view in entrepreneurship, but above all in practical terms.
With the right approach to the phenomenon of social entrepreneurship can give a positive result not
only for the entrepreneurs themselves in the profits form, but also for citizens and the state as a
whole [4].
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Figure 1 — The main approaches to the definition of “social entrepreneurship”
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Today, social entrepreneurs become an active part of society and business, they are willing to
take risks, to discover and develop new businesses, creating jobs, shaping a culture of rejection from
dependency, solving social problems. In Kazakhstan conditions, it is quite a young phenomenon.

The authors conducted a survey of the population from Astana and Akmola region with the aim
of identifying how familiar respondents with “social entrepreneurship” concept. The survey results
presented in Figure 3 and showed that most respondents first heard of this concept.
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Figure 3 — Familiarity of population with the concept of “social entrepreneurship”
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At this stage of development in Kazakhstan according to official data, about 150 social
entrepreneurs, according to unofficial data they are about 500. That is, a lot of people who do that, but
they do not realize that this is a new direction. In Astana about 10 social entrepreneurs. Such social
entrepreneurship is an activity aimed at solving or mitigating certain social problems in our society
[4]. They mainly operate in Almaty, Astana, Shymkent, Kostanay, East Kazakhstan region.

Over the last couple of years Kazakhstan has accumulated several dozen striking examples of
social entrepreneurship.

For example, in Almaty one public Fund is organizing the courtyard’ life. In the framework of the
project “THIS Yard” ennobled five urban households and run a small line of products for children. The
philosophy of the project is to fill leisure games, motion, communication, physical development. Kids
are creative, environmental classes, organized community work days.

In Taldykorgan the center for rehabilitation of disabled persons started to work. Visitors have to
pay for a stay there, but this allows to really solve the problem of their recovery. Also, the city pizza
chain attracts for sewing uniforms single grandmothers who are raising grandchildren on their own.

In Astana under the leadership of the social entrepreneur runs a workshop employing the disabled,
orphanages, single mothers. In the workshop of wicker weave baskets, vases, chandeliers, doing the
dishes. Recently his shop was included in the category of companies with “social jobs”, and he began
to receive from the employment center of Astana for 45 thousand tenge salaries for each employee
with disabilities. Also in Astana, the head of one public funds presented the project, whose main goal
is employment of persons with mental disabilities. In the framework of the project they will raise the
birds and produce meat and eggs.

Despite the positive successes, and barriers in this activity more than opportunities: the legal
niceties, the sluggishness of state structures and bureaucracy, secrecy and little information on tenders,
the difficulties in attracting sponsors, finding people who have specific data in this industry (to prepare
a business plan self-supporting universal playgrounds) [5].

According to researches, in the framework of the project “I-SEED: Social entrepreneurship and
education”, implemented by the British Council jointly with “Chevron” company has revealed that
it is necessary at the moment for the social entrepreneurship development in Kazakhstan: raising
awareness about social entrepreneurship (58%), appropriate legal framework (55%), educational
courses and trainings on social entrepreneurship (51%), funding from the state (40%), the creation
of a single information resource on social entrepreneurship in Kazakhstan (40%). Also, the survey
revealed that the most relevant areas for social enterprise in Kazakhstan, survey respondents named the
following: job creation for vulnerable segments of the population (78%), protecting the environment
(54%), educational services (54%) and services in the field of healthcare (45%) [2, 7].

Thus, it is possible to identify a number of problems in the social entrepreneurship development
in Kazakhstan.

The fisrt group of problems — misunderstanding of the social entrepreneurship nature by the major
groups in society. Social entrepreneurship is by far a new phenomenon, its logic does not understand
neither society nor the main subjects of public relations, including tax and legal regulation, and that
there are main barriers to its development.

The second group of problem reflects the difficulties the legislative and administrative promotion of
the social entrepreneurship idea. First, the adoption of laws at the national level to their implementation
at the regions’ level, local communities usually takes a very long time; secondly, on the ground just
might not have enough resources to implement the legislation.

The third group of problems is connected with contradictions in the psychology of social
entrepreneurship, namely with objective differences in the logic of business and social activities.

The fourth group of problems is the problem attracting financial resources in the first stage of
enterprise development, the lack of special credit and term loan programs. Social enterprise, like any
other business, investment is required. In Europe and the U.S.A. these investments came in the form
of venture philanthropy — contributions to social enterprise at a low rate, without interest, on return
of the sum or in the form of software-centric investment with minimal return. In the United States
social source venture capital private donors, including private foundations. In Europe, in addition to
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private funds, affordable loans and investment in social entrepreneurship and is implemented by the
state [2, 7].

So, Kazakhstan is still not regulating the mechanisms of social entrepreneurship, legally the term
is not fixed. The country is still quite difficult to spread the practice of social entrepreneurship in
the whole country and all registered and operating non-governmental organizations. As a rule, those
who position themselves as social entrepreneurs, is registered as a nongovernmental organization for
grants and, separately, the individual entrepreneur to sell their services to avoid any problems with
taxes. So, despite the obvious successes, barriers to such activities more often than opportunities. The
sluggishness of state structures and bureaucracy, legal technicalities, however, the lack of information
about tenders, the difficulties in attracting sponsors and people search, social able, for example, to
prepare a business plan the universal self-sustaining social Playground. But at the same time, it should
not be forgotten that the social entrepreneurship development in Kazakhstan is becoming one of the
important activities to all interested parties — entrepreneurs, state companies. And priority, as in any
business is the creation of fair and clear conditions for the development of the state — the game rules.
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Anjarna

Maxkanaga KyJuli 9JieMJie TaHBIMaJl OOJIFaH «AJICYMETTIK KOCIMKEPIIiK» YFBIMBI KapacThIpbuiaabl. OChl TYXKbI-
peIMIaMara CoMKec HETI3Ti TocUIaep 3epTTEIil, JIEYMETTIK KOCIMKepPIiK YCTaHBIMAAphl aHBIKTAnAbl. CoHIai-akK,
aBTOpPIAP «QJCYMETTIK KOCIMTKEPITIK» YFBIMBIMEH XaNIBIKTHIH KAHIIAIBIKTHl TAHBIC CKCHIH aHBIKTAy VINiH XallbIK
apaceIHIa cayarHama Xyprizai. KasakcTanmga oleyMeTTiK KOCIIKEPIiKTIH AaMy TEHACHIMIIAPHl KapacThIPBIIa bl
Ka3ipri >karaaiibl )koHe OHBI IaMBITY Macenenepi. Pecmu nepekrepre coiikec Kazakcranna maMmyabiH Ka3ipri Ke3eHiH-
ne mamamen 150 aneymertik kocimkepiik Oap mamamen 500-re xybIK, Oipak Oelipecmu ManiMeTTep OOWBIHIIA
onapabiH canbl 500-re xybIK. JIeMeK, OChIHIail KOCIITKEPITIKIICH aiHAIBICAThIH KONITEICH afxamaap Oap, Oipak oyap
Oyt >kaHa OaFbIT ekeHiH TyciHOeini. Heri3inen oneymerTik kocimkeprmik Anmmarel, Acrana, lllemvkent, Kocranaii,
Ierreic Kazakcran oONBICTaphIHAA OCNCEHNI JaMBIN KeJemi. 3epTTey HoTmkeciHae KaszakcTaHmarbl oleyMETTiK
KOCIOPBIHAAP YIIiH €H MaHBI3IBI OAFrpITTap OOJBIN Kemecisiep TabbIaabl: XaJbIKTBIH 0CaJl TOTTAPhl YIIiH JKYMBIC
OPBIHAPBIH KYPY, KOPIIaFaH OpTaHbl KOpFay, O11iM Oepy KbI3METTEP1 )KOHE ICHCAYIIBIK CakTay KbI3MeTTepi. bipak, oH
HOTHOKEJIepre KapamMacTaH, MyH/1ail KbI3MET TypJiepiHe Keliepri 6ap: 3aHHBIH 0Call TYCTaphbl, MEMJICKETTIK KYPbUIbIM-
Jlap MCH OFOPOKPATUSHBIH KaHCAKTHIFbI, TCHICPIICP TYPajbl a3 aKIapaTTapIblH a3 00IybI )KOHE OHBIH Ka0ObIK OOTYHI,
JEMEYTIUIep Il TapTy KUBIHABIKTaphI, OCHI caja OOMBIHIIIA HAKTHI IEPEeKTepIi OLIeTiH anaMaapIs i31ey.

Tipek ce3mep: oaNMEyMETTIK KOCIIKEPIIiK, KpUTEPHUsIIAp, dJICYMETTIK dcepiep, WHHOBAIH, KOCITTKEPIIiK Taciianep,
TeHAepIIep, aKIapar.
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AHHOTALUA

B cratpe paccmarpuBaercs mproOpeTaromiee momyIsIpHOCTE BO BCEM MHpE TOHATHE «COIHATBFHOE TPEATIPH-
HUMATEJBCTBOY». VccienoBanbl OCHOBHBIC MOAXOAB! K JAHHOW KOHICTIIINH, ONPENENEeHBl KPUTEPUH COIHAIHHOTO
MIPEeNNPUHUMATENBCTBA. TaKKe aBTOPHI MPOBEIH OMPOC CPEIU HACEICHHUS JIJISl BBISIBICHUS TOTO, HACKOJIBKO Hacele-
HUE 3HAKOMO C TOHSTUEM «COIHAIbHOE MPEANPUHUMATEIHCTBO». PaCCMOTpEHBI TEHIEHITUU Pa3BUTHSI COITUATBHOTO
MpeIIpUHIMaTEIhCTBa B Ka3zaxcTane: COBpEMEHHOE COCTOSHUE M TIPoOJieMBbl ero pa3Butus. Ha ganHOM dTare pas-
Butus B Kazaxcrane, mo ouIuambHBIM JaHHBIM, OKOJIO 150 COIMANBHBIX MpEeNNpUHUMATENCH, TT0 HeO(DUIHaIb-
HBIM — 0K0J10 500, TO €CTh MHOTO TaKMX, KTO 3aHUMAETCS MMOJOOHBIM, HO eIle He OCO3HAET, YTO 3TO U €CTh HOBOE
HampasiieHHe. B 0CHOBHOM conmanbHOE MPEeINPUHAMATEIFCTBO aKTHBHO PAa3BUBACTCS B Topomax Anmmarel, AcTaHe,
Iemvrente, Kocranae, Bocrouno-Kaszaxcranckoit odmactu. B pesynbrare ucciienoBanus ObUIO BBISIBJICHO, YTO Ca-
MBIMHU aKTYaJIbHBIMU HATIPABICHUSIMHE JUUIsI COIMATBHBIX MPEeanpusaTiii B KazaxcTaHe CUMTAIOTCS CO3[aHue Paboumnx
MECT JUUISl YSI3BUMBIX CIIOCB HACCIICHISI, 3alIUTa OKPYIKAIOIICH cpelbl, 00pa30BaTeIbHBIC YCIYTH U YCIYTH B o0ac-
THU 37paBoOXpaHeHus. Ho HecCMOTpsl Ha TOJIOKUTENBHBIC YCIIeXH, 0aphepOB B JAHHOM BHAEC NEATEIHHOCTH OOJIBIIIE,
9eM BO3MOXKHOCTEH: IOPHUINIECKIE TOHKOCTH, HEMTOBOPOTIMBOCTh TOCCTPYKTYP U OIOPOKPATHSI, 3aKPBITOCTH U MaJioe
KOJIMYECTBO MH(OPMAINH O TEHAEPAX, TPYAHOCTH B MPHUBJICUCHUN CIIOHCOPOB, MOWCK JIIOACH, KOTOPBIE 001agaroT
CHGHI/I(i)I/I‘IeCKI/IMI/I JaHHBIMHU B OTpPacCIu.

KiroueBbie cioBa: coumanbHOE MPEANPUHUMATENBCTBO, KPUTEPUHU, COLMAIbHOE BO3/AECHUCTBUE, MHHOBALUS,
MPEIIPUHIMATEIBCKUH MOIX0/, TCHACPBI, HH(POPMAITHS.
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