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THE ANALYSIS OF TOURISM TRANSPORT
INFRASTRUCTURE’S CURRENT STATE
IN THE CITY OF ASTANA

Abstract

It is known that tourism as a process consists of the three main stages: travelling to the destination, staying at the
destination and travelling back to the tourists home place. Thus, the transportation encompasses two of three stages in
tourism. That makes transportation service one of the vital component for tourism industry development and prosperity.
In foreign literature the transportation system belongs to the one of 5 «A’s» of tourism destination (accessibility,
attraction, accommodation, awareness and amenities), factors that represent the essential requirements for successful
tourism. Without providing the accessibility to the tourist destination it is not likely to create a competitive tourism
industry as a whole. This fact determines the urgency of the topic discussed. The transport infrastructure of tourism
is considered to be an object of the management field. In this paper the essence of tourism transport infrastructure
concepts is revealed, the definition of its notion is given, the main criteria for its classification is proposed, as well as
made the recommendations on improving the current situation in tourism transport infrastructure. The author made
an attempt to analyze the tourism transport infrastructure in the capital of the Republic of Kazakhstan by employing
the method of expert survey. 28 representatives of tourism sector were interviewed. The main results of that survey
allowed the author to make some suggestions on improving the situation.

Key words: transport infrastructure, tourism, management, cluster approach, development, accessibility
of tourism, classification, criteria.

The continuing growth of world tourism confirms that it has become one of the most important
components in the modern economic space.

An increasing number of tourist destinations are opening all over the world and investing in
tourism, turning it into a key driving force of social and economic progress through the creation of
jobs and businesses, export earnings and infrastructure development.

Over the past six decades, world tourism has shown steady growth and diversification, becoming
one of the largest and fastest growing sectors of the economy in the world.

It is expected that international tourist revenues around the world will increase by 3,3% per year
between 2010 and 2030 and will reach 1,8 billion by 2030, according to the UNWTO long-term
forecast «Tourism—2030». Between 2010 and 2030, international arrivals to emerging destinations
(+4,4% a year) is expected to double faster than in advanced economies (+2,2% per year). The market
share of emerging economies rose from 30% in 1980 to 45% in 2016, and is expected to reach 57% by
2030, equivalent to more than 1 billion International tourists.

Tourism has become an integral part of the life in modern society. It’s role is constantly growing
in the global economy. The share of tourism accounts for about 35% of world exports of services as of
today. Since 1990, only 2009 showed a negative dynamics in the number of tourist arrivals, although
the result was better than the forecasts (according to UNWTO, 4% instead of 6%) [1].

The relevance of the study of tourism transport infrastructure (TTI) is determined by the fact
that transport is not only a means of travel, ensuring the availability of tourist resources, but one of
the key factors facilitating the development of the industry, as well it acquires features and functions
of a tourist resource attractor. According to Stephen J. Page, the development of tourism requires
transport infrastructure to create conditions for the free movement of tourist flows [2]. However, the
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majority of researches both in Kazakhstan and abroad is devoted to the types and forms of travel
transportation, and only a limited number of scientific works cover the transport infrastructure itself.
At the same time, most attention is paid to air travel, same situation is observed in infrastructure
researches where researches on infrastructure of airports are leading. The role of other TTI facilities
remains underestimated.

Inadequate infrastructure or even its absence in some tourist regions’ (including transport), the
deficit of modern road infrastructure along the country’s highways are considered to be the key causes
that hinder the competitiveness growth of Kazakhstan on the international tourist services market [3].

TTI can be attributed to the infrastructure of tourism, as well as to the infrastructure of tourism
enterprises. In most cases, it is not only employed by tourists, but also by other citizens for the
solution of daily socio-economic tasks, such as: private travel, transportation of goods and other goals.
Although there are special tourist transports and special tourist routes. In fact, TTI can cover almost the
entire transport complex. Researchers define the infrastructure of tourism as a complex of interrelated
structures and tourist resources aimed at creating common conditions for the implementation of branch
tasks and facilitating tourist activity [4]. The tourism infrastructure, infrastructure tourism industry,
infrastructure of the tourist market, infrastructure of tourism enterprises are some terms that can be
found in different references. In general, the infrastructure is divided into productive (general and in-
production) and non-productive (institutional, social, environmental).

M.A. Morozov [4] divides tourism infrastructure into a general structure and a specific (man-
made and created by nature). The scientist allocates an infrastructure depending a type of tourism,
which includes nonspecific (general) for this and other types of tourism (vehicles and accommodation
facilities) and specific for this type of tourism, characteristic and uncharacteristic (additional and
concomitant). The tourism infrastructure, like tourism itself, is of an intersectoral nature and provides
integration between industries, regions and states. For a more detailed study, TTI arises a need to
clarify its definition and develop a systematic classification. The TTI can be classified due to the
following criteria:

1) by ownership (international, national, regional);

2) by type of ownership (public, private, state);

3) by type of usage (for mass tourism, individual tourism, in the public interest);

4) by the degree of development (developed, developing, undeveloped);

5) by the functional purpose: vehicles (buses, cars, trains, river and sea vessels, other means
of transportation); objects of transport (bus stations, airports, railway stations, ports, piers, stopping
points); transport routes (air, river, sea, railway, automobile); transportation ways (river, sea, rail, road,
bicycle, pedestrian); transport and tourist companies; means of communication and information; labor
resources; objects of service and tourism at the objects of transport, in means of transport and near
transport routes. In view of this classification and known conceptual interpretations it is possible to
define:

The tourism transport infrastructure is a complex, covering vehicles, transport facilities, transport
and tourist companies, transport routes, objects of service and tourism in the system of transport
services, means of information and communication, labor resources used for the organization tourism.
TTI plays an important role in shaping the image of tourist centers, regions and countries. It should be
noted that some of its unique properties should be taken into account while managing the enterprises
of the industry, namely: multifunctionality; communicativeness; dynamism; multifactority; traumatic
danger; involvement; adaptability.

The problems of managing the tourism transport infrastructure are determined by the peculiarities
of the services sphere of this type. Their complexities comprise [5]:

+ intangibility of some elements of the system (transportation, nature of service, security measures,
a purely inner world of impressions);
perishability of services;
simultaneous production and consumption of the service;
impermanence of quality;
subjectivity in perception;
the need to maintain a balance between human and technical factors in production.

*

*
*
*
*
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According to the Concept of the Tourism Industry Development in the Republic of Kazakhstan
until 2023, the potential of Kazakhstan’s tourism is not fully realized, as the development of the
tourism industry directly depends on the creation of a modern competitive tourist complex, including
natural and climatic conditions, necessary infrastructure (transport, aviation, railway, engineering,
soft), tourist attractions, places of entertainment, food facilities, etc., providing ample opportunities
for satisfaction of the needs of Kazakhstani and foreign citizens in tourist services [3].

The development of transport infrastructure is one of the most important factors contributing
not only to the development of tourism in the capital, but also ensuring its economic prosperity in
general, due to the multiplicative effect of tourist activities. It should be noted that the development
of the transport infrastructure in Astana is currently being paid attention to by the authorities, active
work is underway to reform the transport complex of the capital. Successful development of transport
infrastructure can become a guarantor of integration processes acceleration in Kazakhstan’s transport
complex into the international transport system and development of the transit tourist potential of the
country.

The lack of a highly developed infrastructure (transport infrastructure, telecommunications
channels, consumer services, etc.) reduces the degree of satisfaction from travel, which, as a
consequence, leads to a reduction in the number of tourist arrivals and a decrease in the competitiveness
of the territory in the domestic and world tourist markets.

In this regard, new approaches will be developed in the organization of tourism at various territorial
levels (country, region, district, city). One of these methods is the cluster approach.

At present, the task of forming clusters for the purpose of increasing the competitiveness of the
relevant administrative and territorial formations for domestic tourism has become the most urgent.
A tourist cluster is the concentration within one limited territory of interconnected enterprises and
organizations engaged in the development, production, promotion and sale of a tourist product, as well
as activities adjacent to the tourism industry and recreational services.

The purpose of creating a tourist cluster is to increase the competitiveness of the territory in the
tourist market due to the synergetic effect, including:

1) improving the efficiency of enterprises and organizations that are members of the cluster;

2) stimulating innovation and developing new tourist destinations. The creation of a tourist cluster
actually determines the positioning of the territory and influences the formation of a positive image
of the region, which, on the whole, will create highly integrated tourist offers and competitive tourist
products.

It was widely accepted that an important issue here is the transportation of passenger traffic. The
world level needs to be achieved not only for the tourist product, but for transport system, which will
make it equally accessible for domestic consumers and tourists from abroad [6].

This statement is true for all tourist regions of the country. Nevertheless it should be noted that
the cluster approach as a method of management and development of tourist territories has not yet
shown significant results nor in the option of creating gambling zones, nor in the variant of tourist
recreational special economic zones. Creation of tourist and recreational areas pursues two goals: the
development of existing resort areas and the attraction of investments in the regions.

Changing the role of the state in the management of TTI development, including wider use of
various mechanisms of public-private partnership is considered to be one of the main areas which can
be attributed to the management of the tourism transport infrastructure development [7]. From this
perspective the author conducted study of the transport infrastructure of tourism in the Republic of
Kazakhstan on the basis of opinions and assessments of practitioners at the administrative level of the
transport sector and tourism. In total, 28 specialists were surveyed. Table 1 (p. 139) summarizes their
transport infrastructure assessments of tourism.

The data provided in the Table above demonstrates, that the lowest evaluations by the experts were
given to the indexes of “Roadside infrastructure” and “Level of service in transport”. Meanwhile, the
highest estimations were given to the “Aircraft condition”, “Automobile transport”, “City passenger
and suburban transport” and “Airport”. The level of staff training in transport and tourism were
assessed as not sufficient for competitive tourism development. Also, it should be mentioned that the
extent to which tourism and transport enterprises interact received only 3 points in average, which
indicates the low interrelation between mention enterprises, which according to cluster approach of
development should have more tight connecion.
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Table 1 — Expert assessments of the level of tourism transport infrastructure development by its
components (1 — very low, 2 — low, 3 — medium, 4 — higher than average, 5 — high)

The extent to which tourism and transport enterprises interact 3,0
Airports 3,6
Aircraft condition 3,7
Railway stations 3.4
Railway transport 33
Bus stations 2.8
Automobile transport 3,7
City passenger and suburban transport 3,7
Road infrastructure 3,0
Roadside infrastructure 2,6
Level of service in transport 2,7
Service level in tourism 2.9
Level of staff training in transport 2,9
Level of staff training in tourism 3,2
Note — Compiled by author on the basis of expert survey.

The data provided in the Table above demonstrates, that the lowest evaluations by the experts were
given to the indexes of “Roadside infrastructure” and “Level of service in transport”. Meanwhile, the
highest estimations were given to the “Aircraft condition”, “Automobile transport”, “City passenger
and suburban transport” and “Airport”. The level of staff training in transport and tourism were
assessed as not sufficient for competitive tourism development. Also, it should be mentioned that the
extent to which tourism and transport enterprises interact received only 3 points in average, which
indicates the low interrelation between mention enterprises, which according to cluster approach of
development should have more tight connecion.

Taking into account the fact that in the domestic tourism market in the RK, the share of
transportation in costs of the tour package sometimes reaches 60 percent , it is necessary to achieve
efficient management of transport infrastructure tourism, make complete use of its potential. To
uncover the potential of TTI it is proposed to use the algorithm for implementing a new management
system. It consists of five consecutive steps.

Step 1. Recognition of TTI objects as an important part of the tourist system.

Step 2. Assessment of the significance of each TTI objects in the development of tourism in given
region.

Step 3. Development of the TTI development program, its alignment with the general strategy of
tourism and transport industries development.

Step 4. Forming a client-centered consciousness of the personnel of the objects TTI.

Step 5. Evaluation of the activities carried out. Correction of the program.

The presented algorithm is not a rigid form of management method, but involves flexibility and
adaptability depending on the changes of external and internal environment of TTI for the purpose of
maximum disclosure of potential in each enterprise and facility of the complex.
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Anjgarmna

Typusm yzepici yur HETi3rl Ke3eHHEH Typajbl: OeNriJeHreH Kepre 6apy, OenrineHren Kepie TYpPy JKoHE Ty-
pHCTEpIIiH 3 TyFaH JKepiHe KaiTein 6apysl. Ocbuiaiiia, TypI/ISMHll—I YII Ke3eHIHIH e1<ey1 TypI/ICTlK KOMITOHEHTTI KaM-
UL TypH3M MHIyCTpPUSCHI ITaMyBIHBIH JKOHE TYJAEHYIHIH MaHbBI3/IbI KOMIIOHETTEPiHIH 0ipi — TYPUCTIK KbI3MET
kepcerty. Lllet ennik aneduerTe Kok xyleci 5 «A» TypusmHiH (accessibility, attraction, accommodation, awareness,
amenities) OipeyiHe jxaTa sl 0¥ (hakTopiIap TypU3MHIH TaOBICTHI JaMybIHA HET13T1 TaJanTapblH YCHAIBL. TypuCTiK
JIECTHHAIMSHBIH KOJDKETIMAUIITIH KaMTaMachl3 eTIell TyTac anraHga Oocekere KaOieTTi Typu3M HWHAYCTPHUSCHIH
KYpYy MYMKiH emec. byn (akT KapacThIpbUIbII jKaTKaH TaKbIPBIITBHIH ©3EKTUITiH Kepcereni. Typu3MHIH Kok
nH(PaKypbUIBIMBI 0acKapy calachlHbIH 00BEKTICI 00BN caHanaabl. bys Makanana TypusMm KeJiik nH(bpalqpmeM
TYJKbIPHIMIAMACIHBIH MOHI aHBIKTAJJIbl, OHBIH YFBIMBIHBIH aHBIKTaMachl OEpiIreH, OHBI >1<11<TeyzuH HETi3ri KpH-
Tepuiiiepi, COHMai-aK Typu3M KeJiK MH(PaKypbUIBIMIAFEl Ka3ipri jKarIai/Isl JKaKkcapTy JKeHIH/Ie YCHIHbBIMIap Oe-
pinmi. ABTop capanrtama 9iCiH KoimaHy apkpuibl Kasakctan PecryOnmukachIHBIH acTaHACHIHIA TYPH3M KONIK HH-
(hpaKypBUIBIMBIH TajiayFa THIPBICTEL. Typm3m camacbiHa OapibelFel 28 MaMaHmap cayadHamara KaThICTBL. OCHI
cayaJHaMaHBIH HETi3ri HOTHKEJIepl aBTopFa TypU3M KeJliK MH()PaKypbUIBIMBIHIAFBI axyajJibl )KaKcapTy OOMbIHIIIA
OipKarap YChIHBICTAp EHri3yre MyMKIHJIIK Oepi.

Tipek ce3nep: kemik MHPPaKYPBUIBIMBI, TYpU3M, 0acKapy, KJIacTepilik TICUIIEMe, AaMBITY, TYPU3MHIH KOJ-
JKETIMIIUTIT, KIKTEY, KPHTEePHIATIEp.

AHHOTALUA

H3BCCTHO, YTO TYpU3M KaK IMPOIECC COCTOUT U3 TPEX OCHOBHBIX ITAIOB: MOC3AKU B ITYHKT Ha3HA4YCHUA,
npeObIBaHMs B IIYHKTE HA3HAUSHUS U BO3BPAILEHUSI 00OpaTHO HA POJMHY TYPHUCTOB. TakuMm 00pa3oM, TPaHCHIOPTHBIH
KOMIIOHEHT OXBATBIBA€T JIBAa M3 TPEX ITAINOB Typu3Ma. DTO JieNlaeT TPAHCHOPTHOE OOCITY>KUBAHUE OJJHUM M3 BaXK-
HEHINMX KOMIOHEHTOB Pa3BUTHS M MPONBETAHUS MHAYCTPUU Typu3Ma. B 3apyOexHO# muTepaType TpaHCIIOpTHAS
cUCTeMa OTHOCHTCS K OTHOMY 3 5 «A» Typu3ma (accessibility, attraction, accommodation, awareness, amenities) —
(hakTOpOB, KOTOpPBIE TPEACTABIAIOT COOOH OCHOBHBIE TPEeOOBaHWS K YCIICITHOMY pa3BUTHIO Typu3Mma. bes obec-
MEYEHHUsI TOCTYIMTHOCTH TYPUCTCKOM JIECTUHAIIMM CO3/IaHHWEe KOHKYPEHTOCTOCOOHOW MHIYCTPUU TypH3Ma B IEJIOM
HE TPEJCTaBIseTCS BO3MOXKHBIM. DTOT (DaKT OMNpenelisieT aKTyalbHOCTh paccMarpuBaeMoil Tembl. TpaHcropTHast
HH(paCTPyKTypa TyprU3Ma CINTAeTCsl 0OBEKTOM yIpaBieHus. B TaHHOM cTaThe pacKphIBAeTCs CYIIHOCTh KOHIIECIIINI
TPaHCTIOPTHOW MH(QPACTPYKTYpPBI TYpU3Ma, JTACTCSl ONpPEEIICHUE 3TOTO TOHSATHS, IPEJIaraloTcss OCHOBHBIE KpH-
TepUU ee KJIacCH(DUKALMK, a TaK)KE PEKOMEHIALMU IO YITyYIICHHIO CYHISCTBYIOIICH CHUTyallud B TPAHCIIOPTHOI
nH(pacTpyKType Typu3Ma. ABTOPBI NMPEIIPHHSIIN MONBITKY MPOAHAIM3UPOBATh TPAHCIIOPTHYIO MH(PACTPYKTYPY
TypusMa B croauie PecnyOnuku KazaxcraH, MCronb3ysi METOJ| SKCIEPTHBIX OIIGHOK. Bcero ObUIO OMpoIneHo
28 crienanuctoB cdepbl Typusma. OCHOBHBIE Pe3yJIbTaThl ATOTO ONMPOCa MO3BOJIHMIM aBTOpaM BHECTH HEKOTOPBIE
TIPETIOKEHNS 110 YITyUIICHHIO CIIOKUBIICHCS B TPAHCIIOPTHON MH(PACTPyKType Typu3Ma CUTYallHH.

KnrodueBbie cioBa: TpaHCHOpTHas WH(PACTPyKTypa, TypH3M, yNpaBIE€HHE, KIACTEPHBIM ITOIXOH, Pa3BUTHE,
JOCTYIHOCTb TypH3Ma, KIIaCCU(PUKAINSA, KPUTEPHH.
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