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Abstract

The aim of the study is to examine Kazakhstani students’ career plans and the primary elements that influence
their entreprencurial inclinations. The Kazakh database GUESSS (Global University Entrepreneurial Spirit Students’
Survey) was used in the study. The goal of the GUESSS project is to generate unique and new ideas about student
entrepreneurship in the form of academic and practical results. Our study demonstrates that respondents’ personal
qualities, family and social affiliations, and the university environment all have an effect on students’ entrepreneurial
inclinations. Kazakhstan participated in the GUESSS international survey three times in 2016, 2018, and 2021 as the
primary tool for analysis. The GUESSS national report’s key findings from previous years were incorporated. The
study thoroughly evaluates the entrepreneurship literature and the factors that influence entrepreneurial intentions.
The study’s findings evaluated the primary characteristics of Kazakhstani students’ entrepreneurial goals in contrast
to global trends. Analyzing the critical elements influencing students’ career intentions enables institutions to design
policies and practices that support the growth of students’ entreprencurial activities. Additionally, the findings of
this paper accurately represent the entrepreneurial intentions and ambitions of Kazakhstani university students, both
undergraduate and postgraduate. The major findings about the impact of the university environment on students’
entrepreneurial objectives, intentions, and motivation are highlighted as well. The study identifies the critical elements
for fostering a more supportive and inspiring environment conducive to entrepreneurship in higher education. The
university professors, students, and university administrations can benefit significantly from this study, and educational
policy administrators and entrepreneurs can greatly improve business-university engagement opportunities.

Key words: education, student entrepreneurship, career intentions, university environment, database,
universities, entrepreneurial spirit.

Introduction

As the current study indicates, youth entrepreneurship development involves the implementation
of entrepreneurship education’s methodologies and content (EC, 2013; Eurofound, 2015; OKO,
2015). As a result, a third purpose has been added to universities’ instructional and research mission
today — that of the entrepreneur. In order to accomplish a definite purpose, it is vital to establish a
future university environment supporting the growth and development of students’ entrepreneurial
aspirations. In this review, we look at Kazakhstani students’ career plans. The paper employs the
database results of the GUESSS survey polled in 30 universities of Kazakhstan. The benefit of this
study is that it considers both students’ short- and long-term career plans.

Literature review

The growing literature on entrepreneurship and entrepreneurial intentions urges us to mention
this field’s leading research contributions. Generally, there are two main intention-based models for
predicting entrepreneurial intentions: Ajzen’s theory of planned behaviour (TPB) [1] and Shapero’s
entrepreneurial event model (SEE) [2] and was improved further by Krueger and his colleagues.
Krueger and his coauthors had compared and contrasted two above mentioned models, TBP (theory
of planned behaviour) and SEE (Shapero’s entrepreneurial event model). In their linear model of
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entrepreneurship described by Krueger [3], they revealed that perceived feasibility (self-efficacy, the
individual’s confidence in successfully tackling entrepreneurial issues) and perceived attractiveness
(the individual’s willingness to begin entrepreneurial tasks) influence intentions. Whenever we discuss
about the intentions, we are to mention the importance of motivational theories rooted in psychology.
Motivation can arise from within (intrinsic motivation) or from outside (extrinsic motivation)
(extrinsic). Intrinsic motivation refers to intangible motivations that drive an entrepreneur to take
action endogenously. The desire for accomplishment, self-actualization, or reciprocity is all examples
of intrinsic motivations of this type [4].

Sieger et al. (2016) examine entrepreneurs’ social identities. They, too, make use of the GUESSS
database and focus on the same concerns about entrepreneurial drive. They develop three components,
which they label Darwinian, Communitarian, and Missionary identities, after making certain alterations
(such as excluding some items from the analysis). Additionally, they discover considerable regional
variations in entrepreneurial identities across Western areas [5].

Methodology

The primary objective of GUESSS is to develop innovative and unique insights into student
entrepreneurship through academic and practitioner output.

Numerous scientific issues are examined in detail, including the following:

¢ Entrepreneurial goals

+ Emerging entrepreneurialism

+ Expansion and success of new ventures

* Successive generations of a family enterprise

¢ Corresponding influencing factors at many levels, for example:

* At the individual level: motivations, preferences, and social identity;

¢ At the family level: familial structure and relationships

+ At the university level: education in entrepreneurship, entrepreneurial climate, and learning

¢ At the cultural and institutional level

GUESSS collects data in as many nations as possible every two-three years to accomplish the
primary objective. This is accomplished through the use of a centrally administered online survey
that employs validated and current measurement devices. This enables thorough cross-country and
within-country comparisons and analyses. Additionally, GUESSS identifies students who respond to
the survey in two distinct waves of data gathering, allowing for longitudinal analysis.

GUESSS addresses a broad range of stakeholders, including students, researchers, businesses,
policymakers, and universities.

In 2021, the ninth round of the international longitudinal study of students’ entrepreneurial
spirit surveyed about 267,000 students from institutions in 58 countries. The Swiss Institute of
Small Business and Entrepreneurship at the University of St. Gallen launched the project in 2003.
(Switzerland, KMU-HSG). Kazakhstan became a member of this project for the first time in 2016 as
a result of the efforts of the Kazakhstan Association of Higher Education and Turan University. Turan
University serves as the project’s coordinator in Kazakhstan.

This article discusses the findings of the GUESSS Kazakhstan- 2016,2018 and 2021 national
surveys, which is are part of a global survey of students’ entrepreneurial spirit performed by the
University of St. Gallen and the University of Bern (Bern University). The GUESSS project of
Kazakhstan in 2021 surveyed 2,791 students. Over 30 universities in Kazakhstan were included in
the poll.

Results and discussions

The decision to pursue an entreprencurial career and the desire to start a business is entirely
personal. Economic, historical, cultural, and institutional elements, on the other hand, impact individual
desires and stimulate their conversion into acts.

According to the global research GUESSS Report 2021, 18% of students polled expect to pursue
entrepreneurial endeavours shortly following graduation [7]. In comparison to the 2016 and 2018
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survey data of Kazakhstani students, the trend of entrepreneurial ambitions (i.e. the intention to start
a new business) improved dramatically in 2021: the indicators increased from 11.60 to 18.92% [8, 9].

According to global data, more than 32% of students who prefer an entrepreneurial profession five
years after graduation prefer an entrepreneurial career — 52.45%, 35.9%, and 29.95%, respectively.
Simultaneously, a quarter of all Kazakhstani students surveyed are unsure about their immediate
post-graduation plans, let alone five years from now. Following graduation, 18.27% expect to work
in an SME with the equivalent of 250 full-time employees for five years before transitioning to an
entrepreneurial career.

A study of students’ entrepreneurial goals revealed promising results: 67.4% attempt to start their
firm or become self-employed, while 21.8% currently have their own business or work for themselves
(Figure 1).

Are you already running your own business / are you
already self-employed?

Are you currently trying to start your own business /
to become self-
employed?

0 20 40 60 80 100

HYes mNO

Figure 1 — Entrepreneurial Intention [6]

Three statements were used to assess entrepreneurial intentions: “My professional ambitions are
to become an entrepreneur; [ will do all possible to start and operate my own business,” and “I am
determined to start a business in the future”. Students were asked to evaluate their agreement with these
assertions on a seven-point scale ranging from 1 indicating significant disagreement to 7 indicating
perfect agreement [10]. Entrepreneurial intention indices were constructed using the responses as the
arithmetic mean of all responses. Kazakhstan is ranked third (out of 58 nations) in the index of new
and established entrepreneurs in various countries.

Itiscritical to have ashared institutional environment foruniversities that supports entrepreneurship.
It can be encouraged by instituting programs such as business proposal competitions. Students can
receive constructive input from experienced entrepreneurs and participate in the development of
business incubators on university campuses and obtain seed money.

Around 46.7% of respondents indicated that the academic environment motivates them to explore
new business ideas. The overall atmosphere comprises the teachers’ attitudes, the curriculum, and
extracurricular options. Additionally, 42.7% of students believe that the university environment is
conducive to entrepreneurship, while 43.5% believe that the university fosters entrepreneurship.

Data obtained in 2021 indicate a decline in these three opportunities (teacher attitudes, curriculum,
and extracurricular activities), which may result of the impact of COVID-19 on education, business,
and entrepreneurship in general.

The family’s impact is also critical in the development of entrepreneurial thinking in students. The
vast majority of students, 87.4 %, indicated that their family members would view their entrepreneurial
goals positively (Figure 3, p. 334). The shifting influence of the family demonstrates a positive attitude
toward family and social business in Kazakhstan.

The majority of respondents (82.1%) and fellow students indicated that they receive support from
close friends (79.7% ). Thus, we may conclude that Kazakhstani society, on the whole, views young
people’s business goals positively.
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Figure 2 — General atmosphere at university [6]
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Family Close friends Fellow students

Figure 3 — Perceived positive reaction from the closed community [6]

Conclusion

Increased incentive to start a business has been linked to an increase in the attractiveness of
entrepreneurship as a job among the general population and assistance for entrepreneurs through
business incubators at universities and government-funded entrepreneurship programs.

Kazakhstan is ranked third (out of 58 nations) in terms of the index of potential entrepreneurs
(67.4%) and active entrepreneurs (21.8%).

The index with the highest value is typical of developing countries (Nigeria, Ukraine, Iraq,
and Iran), whereas the index with the lowest value is indicative of developed economies (Japan,
Switzerland, Germany).

According to the study, between 41% and 47% of Kazakhstani respondents report that the
university courses and offers they attended helped them better grasp entrepreneurs’ attitudes, values,
and motivations, as well as the processes necessary to establish their own business.

The study’s findings indicate that entrepreneurship training programs at universities facilitate the
process of developing students’ entrepreneurial intentions.

The research of the family and sociocultural factors’ influence on the development of students’
entrepreneurial inclinations reveals a good trend.

By examining students’ entrepreneurial goals, it is feasible to improve university policy and
practice regarding the entrepreneurial purpose.
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KABAKCTAHABIK CTYAEHTTEPAIH KOCHIKEPIIK HUETIH 3EPTTEY

Angarna

3epTTeyniH MaKcaThl — Ka3aKCTaHAbIK CTYACHTTEPAIH KACIKepIIiK HUETIHE acep eTEeTiH MaHCalTHIK JKocnapiap-
Jbl okoHe Herisri Qakropmapasl 3eprrey. 3eprrey KasakcraHaslk GUESSS nepexkopsin (Global University
Entrepreneurial Spirit Students’ Survey) kommany apxpuibl kyprizinmi. GUESSS xo0ackiHBIH MakcaThl — aka-
JIEMISITBIK, 'KOHE TPAKTHKAIBIK HOTIKETIep TYPIHACTI CTYNEHTTIK KOCIKEPIIK Typauibl Oipereit ykoHe jkaHa OimiMIi
KaJIbINTacThIpy. Bi3iH 3epTTeyimi3 CTYIeHTTEepIiH KCIIKEPIIIK HUETIHE PECIIOHACHTTEPIIH TYJIFaJIbIK epeKIIeIiK-
Tepi, 0TOACBUTBIK YKOHE QJISYMETTIK KaThICTBUIBIFBI, YHUBEPCUTET OPTAChl acep eTeTiHiH Kepcereai. Tangay xyprisy
yuin Herisri gepexrep 6azacsl — GUESSS xanpikapansik cayannamacsel, oran Kaszakcran 2016 x., 2018 x. »xoHe
2021 x. ym pet KateicTel. GUESSS yiTThIK eceOiHiH OCBI )KBUIIAp IMIHAET] HEeTi3Ti HOTIKENepl Mmaii1anaHbuIIbL.
3epTTeyne KocimKepiik TYpaIBl 3epTTeyIIepre KoHe KsciHKepniK HHETTEpTre dcep eTeTiH (haKTopiapra ChIHU oy
Kacangpl. 3eprrey HQTI/I)KBJIepl OoiibIHIIa KahaHABIK YPAICTEPMEH CaJbICTBIPFaH/A Ka3aKCTAHIBIK CTy,I[eHTTep,ZIIH
KOCITKEPJIiK HHUETTEpiHIH Herisri CHMATTaMaaphl AHBIKTAJIbL. CTyIeHTTepiH MaHCAaNThIK HHUETIHIH Herisri
(hakTOpIaphIH Tayiay — CTYACHTTEPAIH KOCINKepiiK OeJCeHATITiHIH JaMyblHa ocep €TEeTiH YHUBEPCHUTETTEPIiH
casicaTbl MEH NPAKTUKACBIH jkacayFa MYMKIHAIK Oepeni. Ocbl 3epTTey/aiH HATIKeIepl Ka3aKCTaH/IBIK )KOFaphl OKY
OpBIHIAPBI CTYACHTTEPiHIH OakajlaBpuarTa Ja, KOFapbl OKYy OpHBIHAH KeWiHT1 OLTiM Oepyme Je KOCIMKepIiKTeri
KOCITTKEPITIK HUETI MEH aMOMIMACHIH >Kakchl kepcereni. CoHmal-aK, CTYISHTTEPIIH KOCITKEPIiK MaKcaTTaphiHa,
HHUETTEpiHE )KOHE MOTHBALMICHIHA YHUBEPCUTET OPTACBHIHBIH 9CEp €Ty JOpekeci aHbIKTanisl. Tyracrail anraHna,
0i3/11H 3epTTeyIepiMi3 KOFaphl OKY OPHBIHIA KOCIIIKep OO0y VIINIH HEFYPJIBIM KOJANIbI J)KOHE MIAOBITTaHIBIPATHIH
KJIMMaTThl KypyJa KaHJal napameTpiiep MaHbI3/Ibl €KeHIH TYCIHyiMi3re KeMeKkTecedi. 3epTTey MaTepHasIapbiH
KOO oxpITymsLtapsl, crynerrrep, KOO oximmiiiri, 6i1imM O6epy skyHeciHiH MeHepKepIiepi, COHaii-aK Kacinkepiep
6usnec red KOO apachiHiarbl ©3apa 9peKeTTeCTiK NepCIeKTHBAIAPBIH JKaKcapTy MaKcaThIH/Ia MaijalaHa anabl.

Tipek ce3aep: OimiM Oepy, CTyACHTTIK KOCIKEpPIiK, MAHCANTHIK HUET, YHUBEPCUTETTIK OpTa, MANIMETTEp
6a3acel, JKOO-map, KOCIIKEPITiK pyX.
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NCCJIEJOBAHUE NPEAITPUHUMATEJIBCKHUX
HAMEPEHUU KABAXCTAHCKHUX CTYAEHTOB

AHHOTANUA

Lenbto uccieoBaHus sSBISIETCS U3yYEHUE KapbEPHBIX IJIAHOB U OCHOBHBIX (DAKTOPOB, BIMSIOIIUX HA IPE/-
MIPUHUMATEIIECKUE HAMEPEHHMS Ka3aXCTaHCKUX CTYJCHTOB. VccienoBanne mpoBeaeHO ¢ CIIOIb30BaHUEM Ka3aXxCTaH-
ckoit 6a3er manHeIx GUESSS (Global University Entrepreneurial Spirit Students’ Survey). OcHOBHOI1 LenbO TIpoO-
exta GUESSS sBnseTcs renepaiiis yHIKaIbHBIX M HOBBIX 3HAHUH O CTYIEHYECKOM MPENIPUHUMATENHCTBE B (hopme
aKaJIeMUYeCKUX M TIPAKTUYECKUX pe3ysibTaroB. Halle nccnejoBanne mokasblBaeT, YTO JMYHOCTHBIE XapaKTePHUCTHKH
PECIIOHICHTOB, CEMbsI U COLMAIIbHASI TIPUHAICKHOCTD, YHUBEPCUTETCKAsl Cpe/ia BIMSIOT Ha MPEANPUHUMATEIILCKHIE
HaMmepeHus: oOy4aromuxcsi. OCHOBHOW 0a30i AaHHBIX JUIs POBEJCHUS aHAIHM3a SIBISIETCS MEKAYHAPOIHBIH OIpoc
GUESSS, B xotopoMm Kazaxcran ydactBoBan Tpu pasa: B 2016 1., 2018 . u 2021 r. bbutn Bcnonb30BaHbl KIIFOUEBEIE
pe3ynbrarel HannoHassHOTo ornpoca GUESSS 3a 31w rozel. B uccenoBanny npencTaBieH KpUTHIECKUI 0030p mc-
CJICIOBAaHUH O MPEIIPUHUMATENHCTBE U (JAKTOPOB, BIMSIOIINX Ha MpEINPHHUMATENbCKHE HaMepeHust. [1o pe3yib-
TaraM MCCIEOBAHMUS ONPECICHbI OCHOBHBIC XapaKTEPUCTHKH TPEIPUHAMATEIBCKUX HAMEPEHUH Ka3aXCTaHCKHX
CTYJICHTOB B CPaBHEHMH C II00AJIBbHBIMH TCHACHIMAMH. AHAIN3 KIIIOUEBBIX (AKTOPOB KapbepHBIX HaMEepeHui 00-
YUAOIIMXCS TO3BOJISIET pa3padoTaTh MOJUTUKY U TPAKTHUKY YHUBEPCUTETOB, BIHMAIOIINX HA Pa3BUTHE IPEIIPHHAMA-
TENLCKOW aKTUBHOCTH CTY/IEHTOB. Pe3yibTarsl TaHHOTO HMCCIIEJOBAHMS XOPOIIO OTPaKaroT MPeJIPHHUMATEIbCKIAC
HaMepeHust 1 aMOMIINH B IPEANPHUHUMATEIBCTBE CTYJICHTOB Ka3aXCTAaHCKMX BY30B Kak B OakajlaBpHare, Tak W B I0-
CJIEBY30BCKOM 00pa3zoBaHHHU. Taxke ompenencHa CTENeHb BIMSHUS YHUBEPCUTETCKON CPe/bl Ha MPeANPUHIMATEIb-
CKHE IIeJTH, HAMEPEHUS ¥ MOTHBAIIMIO CTYJCHTOB. B 11e110M rcciaeoBanue JOMOTHIET MTOHMMaHUE TOTO, KaKHe mapa-
METpPBI BXKHBI JJIsl CO3/1aHMs1 OoJiee OIaronpHsTHOTO U BJOXHOBIISIOIIETO KIMMaTa B BHICIIMX YYCOHBIX 3aBE/ICHHUSIX
JUISL TOTO, YTOOBI CTaTh MpeIIpUHAMAaTeIeM. Marepualbl HCCIeJOBaHNsI MOTYT HCIIONb30BaTh IPENoaBaTeln By3a,
CTYAEHTHI, aIMIHHUCTPAIHS By30B, MEHEIDKEPBI CUCTEMBI 00pa30BaHMs, a TAKKEe MPSINPUHAMATEIH B [EIISIX yiTydIlie-
HUSI IEPCTICKTHB B3aUMOJCHCTBHS OM3HECa U By3a.

KaroueBble cioBa: o0pa3oBaHue, CTYACHYECKOE MPEIIPHHUMATEIBCTBO, KaphePHbIC HAMEPEHUsI, YHUBEPCH-
TeTcKas cpena, 0a3za JaHHBIX, By3bl, IPEANPUHUMATEIBCKUH AyX.
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