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INNOVATIVE DEVELOPMENT OF ETHNO-TOURISM IN ULYTAU

Abstract

Kazakhstan is a multinational country where the cultural customs and traditions of its people
are successfully coexisting. Having rich cultural, historical, and natural resources, Kazakhstan faces
the task of developing a modern tourism industry capable of attracting domestic and foreign tourists.
Tourism is one of the most profitable sectors of the world economy and generates the creation of
new highly profitable jobs. The article focuses on the development of ethno-tourism, as this type
of tourism allows tourists to get acquainted with their own culture and the national color of other
peoples, strengthen tolerant and interethnic relations.Since the tourist product consists of tangible and
intangible components, there is not enough scientific information on the study of the development of
innovations in this area, including theoretical gap in the field of innovative development of ethno-
tourism. This study is aimed to research innovative development of ethno-tourism in Ulytau region. In
this article, were used some research methods as comparisons and SWOT analysis, statistical analysis
and etc. Ulytau is a newly formed region of Kazakhstan, the innovative development of which is
relevant. Possessing a rich variety of cultural, historical, and natural resources, Ulytau has a big chance
to become a popular tourist destination for both domestic and foreign ethno-tourists. Analyzing the
development of ethno-tourism in Ulytau, it was observed that there is no well-prepared ethno-tourist
product for travelers, furthermore, considered the ways of innovative development of ethno-tourism
in the region.

Key words: tourism industry, ethnotourism, innovation, cultural heritage, sustainable structure.
Introduction

Nowadays development of ethno-tourism is very relevant study because it affects the increase in
domestic and international tourist flows around the world, and in Kazakhstan.

Ethno-tourism is a great way to be familiar with the history, cultural heritage of tourists’ and other
nations, to learn about the origin of their ancestors and trace their roots [1]. Currently development
of ethno-tourism requires some innovation activity because it allows tourists to find distant relatives
in foreign countries. In addition, many people go to their hometowns for the purpose of traveling or
exploring the land where their ancestors lived.
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Modern tourists are tired of beach, sightseeing, shopping tours, especially after COVID-19
pandemic the demand to domestic tours with national coloring is becoming more popular [2]. It is
noticeable between urban residents, who want to avoid hustle and bustle of big city and to spend their
holidays in exotic and extreme ways in natural areas, gathering valuable information about different
cultures.

Ethno-tourism is based on tourists’ interest in the real life of peoples, familiarization with folk
traditions, customs, creativity, and culture through direct immersion in the environment, change their
scenery. Every tourist has the opportunity to see traditional residential houses, buildings, and clothes,
taste national dishes, participate in traditional holidays or festivals, events, master classes.

The desire to know the traditions, culture, and way of life of ancient people determines the
relevance of ethno-tourism in Kazakhstan and in the world.

There are more than 100 tourist sites in Kazakhstan, called “tourist magnets” or “tourist growth
points”. 10 republican destinations and 50 regional destinations were selected, which were included
in the tourist map of Kazakhstan.

Ethno-tourism gives tourists access to the history and culture of the country. At the tourism forum
held in Ulytau in 2019, tourism experts from different countries analyzed the historical and cultural
heritage of Kazakhstan, and The President of Kazakhstan, Kassym-Jomart Tokayev emphasized the
special importance of the Ulytau region and considered the possibilities for ethno-tourism development
in Ulytau.

On June 8, 2022, a new region — Ulytau was formed. It located in the central part of Kazakhstan,
before that, it was part of Karaganda region.

On June 16, 2022, the first meeting of the National Kurultay was held in Ulytau region, which is
designed to become a link between the government and the people. The National Kurultay is aimed
at forming a unified institutional model of public dialogue, which enables citizens to participate in the
work of the state. The choice of holding the National Kurultay in Ulytau is due to the fact that this
region is considered as the future direction of ethno-tourism development, since there are more than
736 registered historical and cultural monuments. It is noticeable that, 12 of them are of republican
significance and more than 10 thousand are not registered by the state.

For Kazakhstan, ethno-tourism is a very promising direction of development, because ethno tours
are popular among researchers, folklorists, and ordinary residents of our country.

In addition, tourists who are hungry for something new and unique can visit various places and
tourist destinations of Kazakhstan in one trip, which is an important favorable factor in choosing a
tour.

Materials and methods

During the study, the authors considered the potential contribution of all methodological approaches
that promote research and practice of ethno-tourism development. In particular, the methods used
in scientific knowledge were used: general scientific and special, abstract analysis, SWOT analysis,
theoretical analysis and synthesis, external direct observation method, induction, deduction, statistical
analysis and etc.

The information and analytical basis of the study was the work of foreign scientists in peer-
reviewed journals, published statistical and other information in Internet resources.

The study uses secondary data from two official sources: the website of Bureau of National
statistics of Agency for Strategic planning and reforms of the Republic of Kazakhstan and the website
of Akimat of Karaganda region [3, 4]. This research sets out to analyze the innovative development of
ethno-tourism in Ulytau region to understand the specific issues that confronted this region to achieve
this goal. While great opportunity and potential to develop ethno-tourism, the culmination of these
investigations present a thorough portrait of the mounting difficulties that faced Ulytau region.

A lot of work is being done to improve the range of tourist services in the Republic of Kazakhstan,
but the pace of development of cultural and ethno-tourism in Kazakhstan is one of the most priority
areas in this sphere. An extraordinarily rich ethnic culture and long-standing traditions have been
preserved and actively used in everyday life in Kazakhstan.
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It can be very interesting for tourists to see the peculiarities of the traditions and culture of Kazakh
people, because national culture has a great value for domestic and foreign tourists. Foreigners are
interested in the national heritage of the Kazakh people. The arrival of foreigners in Kazakhstan can
give a powerful impetus to the development of the economy.

Although innovation has a significant importance in the tourism industry, the innovative
development of some tourism types, including ethno-tourism, has not yet been sufficiently studied,
but innovative research is used by the tourism economy and industry.

Main provisions

An important direction in the development of Karaganda region’s economy is the development
of tourism.

According to the Map of tourism in the Karaganda region, 3 points of tourism growth have been
identified — Ulytau, Karkaraly and the Balkhash resort area.

Sacred Ulytau (included in the TOP-50 tourist maps) is becoming increasingly popular among
tourists and pilgrims. The historical uniqueness of Ulytau is well known. It is characterized by
historical, cultural, pilgrimage and ecological tourism.

So, for the development of modern tourism infrastructure and a comfortable stay of tourists, the
Ulytau Visitor Center was built.

As stated in construction plan, here visitors can get a full range of services, including information
about the sights of the region, organization of excursions along the main tourist routes and stay in a
comfortable hotel (10 rooms). But, unfortunately nowadays because of some bureaucratic problems
and not compiled documentation, since it is part of the reserve museum, the activities of which do
not provide for commercial activities, this complex does not provide any accommodation services for
tourists. And these numbers are using as residential houses for museum workers.

There are also some tourist routes that lead to the sacred places of the region, such as Zhoshy
Khan, Alasha Khan, Dombauyl, Khan Ordasy, Auliye-tau, etc.

The main place of attraction is the historical and cultural complex “Zhoshy Khan”. In 2020, the
complex was built, but due to the pandemic, its opening was postponed to 2021.

It was opened on October 20, 2021, near the mausoleum of Zhoshy Khan. Its first visitor was
the President of Kazakhstan, Kassym-Zhomart Tokayev, who repeatedly emphasized that one of the
important tasks of the region is to develop the ethno-tourism potential of this historical place.

The complex provides accommodation, catering, tourist, information services for visitors. Also, it
provides digital services for tourists by information kiosks and navigation bars.

Until February 2022, the complex worked free of charge, now the tour costs 1,000 tenge (2$) for
adults and 500 tenge (13) for children.

The uniqueness of the complex lies in the fact that guests can have a good rest: there are 14
hotel rooms, a teahouse, namazkhana. Guests are traditionally met in the exhibition hall with an
exposition of historical artifacts found by archaeologists on the territory of Ulytau. Each exhibition
gives information about the origin of the exhibits in 3D format in three languages — Kazakh, Russian
and English.

The modern historical and cultural center is equipped with the latest computer equipment for the
convenience of visitors. In the center of the exposition there are touchscreens, to control them, no
guide is needed, even a child can display a picture, information, video in three languages. There is the
most versatile information on the history of Ulytau, videos in Kazakh with subtitles in English and
Russian. There is also a mini-cinema in 3D format.

There are some yurts and tents around the historical complex, which forms ethnic village, with
cultural events, national sport games and cuisine. Tourists can rent a yurt for recreation, prepare food
for a picnic on his own. There are wonderful entertainments for children — horseback riding, archery,
and other national games. In addition, tourists can try traditional treats — koumiss, dishes of national
cuisine.

In consonance with the information from complex administration, more than 10 000 tourists
visited complex since its opening, mostly domestic tourists with children, religious tourists from
Mongolia, Russia, European countries.
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Because of the low-quality roads, it is difficult to tourists get to the complex in winter and early
spring period.

Despite on this, the historical and cultural complex of Zhoshy Khan is becoming a scientific
center for studying the era of the Golden Horde. Scientific conferences and symposiums with the
participation of domestic and foreign scientists will be held here. It is also expected that on-site history
lessons for schoolchildren will be arranged on the basis of the complex. It is noticeable, that complex
is developing in innovative way.

Literature review

1 The concept of ethno-tourism.

Currently, many countries focus on the development of ethno-tourism through the use of cultural
resources, that is, the potential of these destinations, in order to stimulate the development of local
communities, including economic development [5]. In addition, ethno-tourism is considered as a special
force not only to create conditions for the popularization of culture, traditions, languages, but also to
strengthen the special characteristics and connections of different ethnic groups and communities [6].

The term “ethno-tourism” was firstly used by V. Smith (1977), she defined ethno-tourism as the
major type of tourist activity, in most cases associated with the actions of residents in a certain market
that characterizes exotic and other customs of peoples [7].

Currently, ethno-tourism is based on travelers’ search for exotic cultural experiences, such as
visiting ethnic villages, houses of ethnic minorities and ethnic parks, participating in ethnic events and
festivals, watching traditional dances and ceremonies, or purchasing national handmade products and
souvenirs [8]. In addition, ethno-tourism has particular importance as a strategy for the development
of the region not only from the social, but also from the economic side [9].

Today, many parks working on ethnic themes, as well as villages dedicated to the oral creativity of
different peoples are the most common attractive and visual places of ethno-tourism in the world [10].
Ethnic parks are commercial facilities that offer visiting tourists the ethnic diversity of a country or
region [11].

Since the main purpose of ethnic parks is not to provide recreation for tourists, they are different
from other entertainment centers. The main purpose of ethnic parks is to glorify the ethnic, cultural
diversity and heritage of a nation or region, to display, preserve or restore some of their aspects [12].

Tourists make a significant contribution to the local economy by coming to the country and
to a certain place for ethnic purposes, buying local goods, national souvenirs, consuming tourist
services [13]. However, they do not take a direct part in the process of preserving the culture of the
ethnic group [14]. Income from ethno-tourism depends on the number of tourists.

As specified by Weiermair (2006) tourism product appears as tourist’s impression and his travel
experience [15]. Furthermore, the simultaneous production and consumption of tourist product can
cause a number of difficulties in the innovation process.

Mass tourists use local cultural resources and can also cause landscape changes and environmental
pollution [16].

Regarding this, ethno-tourism requires careful planning in order to provide services to visiting
tourists at a prominent level and not have a negative impact on tourist sites of cultural, natural, and
historical value. In addition, it is particularly important to monitor social and cultural changes in
communities, to create a plan for the preservation of culture. And in this case innovative development
of ethno-tourism can be the wonderful way in promotion of regional tourism.

Most authors considered the basis of ethno-tourists’ interest in the real life of peoples. Modern
society considers the study of the lifestyle of various ethnic groups living in the present and in the
distant past, the study of their culture and lifestyle, history of their ancestors, the recognition of their
traditions and customs.

Ethno-tourism is the main direction of cultural and cognitive tourism, which allows combining
education and recreation. Only by getting acquainted with another culture, tourist can learn the history
of a certain state and imagine himself as an indigenous resident living in a certain territory. One of
the promising directions of ethno-tourism is visiting ethnic or folklore villages, where the way of life,
foundations and culture of the ethnic group are represented. Thus, today’s highly globalized countries
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can acquaint tourists not only with the history of the country, but also with the way of life of ethnic
groups living on its territory.

2 Innovative development of ethno-tourism.

Currently, innovation is a crucial factor in the development of many industries. The study of
innovation in the service sector has not yet received wide development, since the first studies appeared
only in the late 1990s, and it is difficult to find a reliable theoretical basis for studying innovation in
this area [17]. Currently, tourism is one of the most promising destinations in the world, and there is
an urgent need for a deeper study of innovations in this area.

The economic concept of innovation was introduced by Schumpeter in 1934 and describes them as
new products, new processes, new markets, and new sources of raw materials, that is, a new formation
of production organization, and links innovation with economic growth [18].

Innovation is the engine of economic growth and prosperity in a number of countries. In addition,
innovation is a major source of competitive advantage and service productivity improvement for an
enterprise.

European Commission (2004) considered the use of innovation to update and expand the range
of products and services and related markets; is described as the process of introducing new methods
of production, delivery, and distribution, making changes in management, work organization and
personnel qualifications [19].

Since productivity in the tourism industry depends on the quality and efficiency of production,
enterprises focused on product quality and diversification will be more competitive. In addition, a
change in quality may contribute to a more favorable pricing strategy. Therefore, innovation in the
tourism industry is especially important to reduce the cost of production, improve marketing and
increase the value of the product.

In this regard, we can consider the development of the term innovation (Table 1).

Table 1 — Timeline of developing a definition of innovation

Authors Definition Key words
Schumpeter (1934) the theory of production, economic production, quantitative
category, quantitative change in the change

product, changes in the totality of
influencing factors

Cowan and van de Paal (2000) create, adapt, or introduce new new products, processes,
products, processes, or improved services
services

Lundvall (2005) providing high-quality new ideas and high-quality, new ideas

new knowledge

Divisekera (2018) implementation of a new idea or anew | new type of product,
application of an existing idea leading | efficient process

to a new type of product or new and
efficient process for the production of
an existing product

Bowie (2018) implementation of latest ideas that latest ideas, value
create value

Wikhamn (2019) creativity related to creating the value creativity, economic growth
and economic growth

Shin J., Kim Y. J., Jung S., & Kim C. the process which efficiency is performance, input

(2022) measured by the ratio of performance
to inputs

Note: Compiled by the authors based on the sources [18-25].

Innovation is an important catalyst for the survival and growth of tourism, and thanks to it,
financial and economic performance can be improved (Wikhamn, 2019) [24].
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The tourism industry is one of the most innovative industries in the world because new business
can be started in this industry thanks to modern technologies and social advances. Tourism innovation
is a fluid and dynamic concept.

Key elements of innovation include a new way of thinking that includes creativity and problem
solving (Bertella, 2019) [26]. Innovation in the travel industry requires the use of the imagination to
see new opportunities.

Innovation in the tourism industry develops in a universal environment involving various
stakeholders, organizations, and systems. Innovation is a source of increasing the competitiveness of
tourism firms through social and technological advances (Martinez-Perez et al., 2019) [27].

Diversified innovations are aimed at attracting new tourist destinations and tourists, creating
tourism infrastructure, and directly developing tourism. It can be used in destinations where ethno-
tourism is not developed but has the potential for development.

Tourism innovation can be defined based on five categories (Table 2).

Table 2 — Categories of innovations in tourism

Categories of innovation in tourism Description
Product or service innovation Changes perceived as a new product or service for the tourist
Process innovations The use of new or significantly improved production or delivery
methods aimed at improving efficiency, productivity, and tourist
flow

Management or organizational innovations | New or significantly improved methods of organizing internal
communication related to the business practices of the enterprise,
the organization of the workplace of personnel or external relations
Marketing innovations New or improved marketing methods such as co-branding
Institutional innovations A new or joint/organizational structure and legal framework that
changes or expands the direction of the tourism business.

Note: Compiled by the authors based on the source [28].

Drivers of innovation in the tourism industry include entrepreneurial characteristics, networking,
technological development, and the environment (Figure 1).

create

environment
networks

entrepreneurial technological
characteristics development

innovative
development

Figure 1 — The main factors of tourism industry’s innovative development

Note: Compiled by the authors based on the source [29].

Entrepreneurial characteristics include identifying market opportunities, introducing a new
product or service, a new policy or innovative approach to solving a problem, and solving a problem
of adapting to the market.

Building networks. The network provides access to resources, information, advice, support,
encouragement, and new opportunities for tourism entrepreneurship. It is important to establish
cooperation with stakeholders, suppliers, customers, competitors in the tourism sector.

Environmental factors also influence innovative development. These include external factors
(environment, taxes, receipt of innovation subsidies from the state, contacts with universities or
research institutes, etc.) and internal factors (staff in the enterprise, share of employees, etc.).
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Results and discussion

According to the Border Service of the NSC of the Republic of Kazakhstan, in January-April
2022, the number of inbound tourism visitors decreased by 61.3% compared to the corresponding
period last year [3]. Therefore, a selective survey of visitors was conducted with a smaller number of
respondents compared to previous accounting periods.

By gender, 39% of women and 61% of men from the total number of non-residents took part in
the study. At the same time, the main group of visitors was from 35 to 44 years old — 36.1%, from 45
to 54 years old — 21.8%, from 25 to 34 years old — 20.2%. The majority of visitors came for personal
purposes — 73.6%, while the remaining 26.4% came for business and professional purposes.

The largest number of visitors came from Russia — 44%, Uzbekistan — 23.7%, Kyrgyzstan — 9.5%,
Turkey — 9.4% and Azerbaijan — 2.4%. According to the results of the study, 51.5% of visitors stayed
at the homes of relatives or friends, while 24.5% of them — in hotels and 19.7% — in rented apartments.
The average length of stay for visitors was 5 nights.

The total expenses of arrived visitors, depending on the purpose of the trip, were follows for
personal purposes — 68.6%, for business and professional purposes —31.4%. The main items of visitors’
expenses are transport costs for international transportation — 58.6% and transport costs for food —
10.5%, purchase of goods — 13%. An insignificant part of the expenses falls on accommodation —
10.7%, on medical and rehabilitation procedures — 1.6%.

According to statistical data of Official site of Agency for Strategic planning and reforms of the
Republic of Kazakhstan Bureau of National statistics, the distribution of incoming visitors by type of
activity is given in next figure (Figure 2).

3

299
30
75 237
21.8
20
153

15

10 2.3

N

sightseeing attending family shopping visiting culfural others
events and sporfing events

Figure 2 — Distribution of incoming visitors by type of activity, %

Note: Compiled by the authors based on the source [3].

Based on the previous data, it can be seen that the purpose of travel as ethno-tourism is not singled
out separately in the statistics of Kazakhstan, but it is obvious that some tourists visiting cultural and
family events, sightseeing travelled for this purpose.

According to analyze data it can be seen that ethno-tourism is extremely popular among both
domestic and international tourists. Considering the development of tourism in Kazakhstan, it is
necessary to analyze the number of accommodation in Kazakhstan in 2021 (Figure 3, p. 151).

According to information from figure above, the number of accommodation in Kazakhstan in
2021 amounted to 3 686 (2 096- city, 1590- villages). According to the data the leaders of the total
number of accommodation were following: East Kazakhstan — 587(153-city, 434-villages), Almaty
city- 350 and in Almaty region — 567 (160-city, 407- village), Akmola region — 341 (157- city, 184-
village), Karaganda — 247 (181-city, 66-village). The lowest number of accommodation was in West
Kazakhstan -76 (56-city, 20-village) and Mangystau region-97 (69-city, 28-village).
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Figure 3 — The number of accommodation in Kazakhstan in 2021

Note: Compiled by the authors based on the source [3].

In Akmola region the number of accommodation units in village was more than in the cities to 27
units, 17% (184 and 157 respectively), Almaty region 154%. Because, till June 2022 Ulytau region
was a part of Karaganda region, it is vital to analyze statistical data of Karaganda region for detailed
consideration of ethno-tourism development in analyzed region.

According to the administration of the Karaganda region, the main tourist flow falls on the domestic
markets of the Karaganda region, the cities of Nur-Sultan and Almaty, as well as other border regions
of the Republic of Kazakhstan, the share of which is 70-80%, the entry markets are represented by the
Russian Federation, mainly Omsk, Orenburg, Tyumen regions [4].

Within the framework of the “National Project for the Development of Entrepreneurship for 2021-
2025” in the 3rd direction “Formation of new niches” — the Ministry of Culture and Sports established
8 targets, which are decomposed for the project management of the Karaganda region [4].

Indicator 1. Increase in the number of domestic tourists — at the end of 2021, this indicator was
achieved.

The fact 0f 2021 amounted to 317.2 thousand people or 111.3% of the plan (Plan —285.0 thousand
people);

The growth of the actual indicator by 2020 amounted to 19.8% (264.7 thousand people)

For 2022, a growth rate of 3.2% or 323.0 thousand people is planned.

Indicator 2. The number of inbound tourists in 2021 amounted to 9,432 people or 141.2% by
2020.

For 2022, in connection with the lifting of quarantine restrictions, it is planned to increase the
number of inbound tourists by 2.5 times and is expected to reach 23.81 thousand people.

Indicator 3. Increase in the number of rooms.
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According to this indicator, the performance was 96.8% or 11,760 beds, with a plan of 12,150
beds.

The decrease in the indicator was influenced by the fact that during the pandemic, some hotels
repurposed their facilities.

For example, in the city of Karaganda, the Merey hotel (40 beds) refocused its activities on the
Tulpar cardio-rehabilitation center, the Zere hotel (20 beds) on a business center.

Also in Temirtau, the hotel “Asega” (128 beds), with a change in the purpose of the object to a
hostel.

In 2022, it is planned to increase beds to 12340 units. and this year it is planned to put into
operation 8 accommodation facilities with more than 250 rooms for 610 beds.

The statistical data from Bureau of National statistics gives information about underdevelopment
of tourism infrastructure in Ulytau. For example, in 2021 the number of accommodation in Ulytau
was only 5 [3].

Indicator 4. At the end of 2021, the volume of investment in the tourism industry amounted to
27.0 billion tenge, or 117.4% of the plan (23.0 billion tenge).

For 4 months of this year the volume of investment in the industry amounted to 7.9 billion tenge,
or 2.1 times more than the same period in 2021 (3.8 billion tenge).

In total, this year it is planned to attract 27.8 billion tenge of investment to the industry.

Indicator 5. At the end of 2021, the number of accommodation using the eQonaq information
system amounted to 64 units or 25.9% of the total, with a coverage plan of 17% (247 placements) with
this system. It is noticeable that, there is no accommodation using eQonaq system in Ulytau.

Indicator 6. This is an increase in the digitalization of the activities of tour guides.

To date, 1 entrepreneur has been registered in the state electronic register of tour guides and
tourism instructors. Work is also underway to digitalize 2 guides registered in the city of Karaganda.
To date, the execution has amounted to 33.3% against the plan of 10%, but there is not any registered
tour guide or tourism instructor in Ulytau.

Indicator 7. “Increasing the coverage of tourism market entities in the digital Marketplace module
for the implementation of travel services”.

In consonance with the results of 2021, tourism products of 6 tour operators or 40.0% of the total
number (15 tour operators) were placed in digital modules with a coverage plan of 30%.

Indicator 8. “Increase in exports of services classified as “Trips”.

In accordance with this indicator, the National Bank of the Republic of Kazakhstan is calculating
the indicator, which is supposed to be formed at the level of the republic.

Considering all the indicators, the plan for creating jobs in the industry is 801 people and the
data will be entered into the integration map for creating jobs of the Ministry of Labor and Social
Protection of the Population of the Republic of Kazakhstan.

At the end of 2021, 1,408 jobs or 108.3% were created in the tourism sector, whereas the number
of employees in accommodation in Ulytau was only 14 (6-male, 8- female).

At the end of 2021, the costs of product and process innovations increased by 1.1% compared to
the previous year and amounted to 785705.0 million tenge (in 2020 — 777173.5 million tenge). At the
same time, the costs of product and process innovations from the enterprises’ own funds amounted to
608891.7 million tenge, which is 77.5% of the total costs of product and process innovations, and the
share of innovative products, goods, services in relation to GDP in Kazakhstan was 1.71%.

During the analyzed period, the costs of marketing innovations amounted to 3303.3 million tenge,
while spending on organizational innovation was 11 081.2 million tenge in whole country. Considering
Karaganda region, it is obvious that the most spending was on process innovation 70 937.6 million
tenge, while the tiny minority of expenses were on marketing (459.0 million tenge) and organizational
innovations (1 344.6 million tenge) (Figure 4, p. 154).

In considered period the innovative activity of enterprises in product, process, organizational
and marketing innovations amounted to 10.5%, including 6.4% in product and process innovations
in Kazakhstan. The highest activity in the field of innovations for all types of innovations was
observed among large enterprises and amounted to 38.9% (out of 1821 reported large enterprises, 709
conducted innovative activities). These indicators show that enterprises of Kazakhstan are included in
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the innovation activity, mostly use product and process innovations. Because of this Ulytau region has
a wonderful opportunity to innovative and sustainable development of ethno-tourism.

13446 439.0

/

M. 67 828.1
| 709376
1
» marketing innovations » product innovati ons
O process innovatons orgamizational innovations

Figure 4 — Innovation spending in Karaganda region in 2021 (million tenge)

Note: Compiled by the authors based on the source [3].

Ulytau region, located in the heart of the boundless Kazakh steppe, is a land with a rich history,
past and present. Thousands of historical and cultural monuments testify that culture has developed,
and political life has flourished in this region since ancient times.

It is known that Ulytau district has a great tourist potential for tourism development.

One of the most popular tourist attractions in the region is the mausoleum of Genghis Khan’s
eldest son Zhoshy Khan. The mausoleum of Alasha Khan and Dombauyl, the peak of Aulietau, Khan
Ordasy, Terekti Auliye, Baskamyr, Ayakkamyr are also popular among tourists.

Annual cultural events, such as Zhezkiyik, Kokmaysa, Tau Samaly do not only increase the
number of tourists, but also play a huge role in popularizing the national culture and art of the Kazakh
people.

For example, on 18 June 2022 a special sport event was held in Ulytau, dedicated to the creation
of new region, which attracts local citizens, domestic and foreign tourists.

A SWOT analysis of development of ethno-tourism was conducted in Ulytau (Table 3, p. 155).

First of all, if we focus on the strengths of the district, then we can note the attractive geographical
location of the region. That is, Ulytau is located in the navel of Kazakhstan, right in the middle. This
means effective access to domestic tourism from any territory of Kazakhstan. In addition, the region is
one of the regions rich in natural and historical heritage. Currently, it attracts the attention of tourists.
Nature is beautiful and clean. Agriculture also shows a high indicator.

Of the weak points, first of all, the tourist infrastructure is not developed, including the poor
condition of the roads leading to attractive sites. Every traveler should get to their destination without
any problems. Secondly, as mentioned above, there are not enough special routes for tourists. Thirdly,
despite the substantial number of historical attractions, the quality of tourist service is low, there are
not enough personnel. Fourth, there are not enough public places in the area, that is, places to eat and
sleep. In addition, there is low population and the lack of navigation, advertising services, and a lot of
tourists do not know about analyzed region. The territory of Ulytau district is 122.9 thousand sq. km.
and the population is 12,5 thousand people (2021) [4].
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Table 3 — SWOT analysis of development of ethno-tourism in Ulytau

Strengths Weaknesses
- attractive geographical position - insufficient development of engineering and transport
- rich historical and cultural heritage; infrastructure in places of tourism;
- high indicator of agriculture; - difficulties with access to tourist sites;
- clean and untouched protected area; - low level of service in tourist recreation areas;
- tangible and intangible cultural heritage, including - lack of qualified personnel in the field of tourism;
objects of international importance; - low level of awareness about the tourism potential of
- special attention from the government Ulytau in the domestic and international markets;
- unaffordable prices for accommodation and air
transportation;

- the lack of living conditions and food;

- the lack of navigation;

- there is no integration between tourist service
providers in Ulytau;

- lack of cellular communication in remote villages;
- low population (12,5 thousand people in 2021);

- insufficient number of tour routes for tourists;
lack of advertising and marketing promotion;

- there is no DMO in tourism in region, tourism is
regulated by the department of entreprencurship of the
local executive body;

- statistic data about tourists is not provided;

- unorganized type of tourism prevails

Opportunities Threats
- development of unique local tourist products; - low-quality release of current works;
- innovative development of ethno-tourism; - poor material and technical equipment;
- the use of modern technologies in the field of - services provided and services
communication and product distribution; - mismatch of service price levels
- entering the international tourism arena; - similar tourist products of neighboring countries
- increase in the population and its standard of living; (Kyrgyzstan, Uzbekistan, Mongolia);
- ensuring employment of the population; - slow development of transport:
- an increase in the flow of tourists and budget revenues; | - global and regional crises;
- increasing the investment potential of the region, - over tourism in perspective

attracting foreign investors;
- attracting the descendants of Genghis Khan

Note: Compiled by the authors.

In terms of tourism development, a big disadvantage for Kazakhstan is the lack of information
about Kazakhstan in foreign languages. There are few high-quality, travel-inspiring projects on the
Internet that provide comprehensive, up-to-date, and useful information about Kazakhstan. And it is
noticeable that Ulytau region has the same situation in domestic and international tourism market.
Another point worth mentioning is that Kazakhstan is represented at international exhibitions by three
different organizations — Astana Convention Bureau, Visit Almaty, and Kazakh Tourism. In many
cases, the marketing messages of these organizations are often contradictory, and the stands are located
in different corners of the exhibition space.

There are some threats of ethno-tourism development in Ulytau. First of all, there may be a risk of
a poor-quality result of the work performed. For example, a lot of work has been done so far, but it has
not yielded results intensively. Secondly, the material and technical equipment may be poor. Thirdly,
the risk of inconsistency between the service and its level.

Nowadays Ulytau region does not have well prepared ethno-tourist product for consumers. Because
of this a lot of tourists travel to Ulytau with religious, cognitive, cultural, ethno, rural, ecological,
and other purposes as amateurs. As far as they travel on their own and without a tour guide or travel
agencies, there is no official statistical data about the real number of tourists travelling to Ulytau.

It is possible to consider sustainable livelihoods framework for ethno-tourism development
in Ulytau. It consisted of vulnerability context, livelihood assets, structures, processes, livelihood
strategies and outcome (Figure 5, p. 156).
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Figure 5 — Sustainable livelihoods framework for ethno-tourism

Note: Adopted from the source [30].

In the ethno-tourism context, structures are stakeholders such as DMO, government and non-
government organizations, tourism enterprises, local communities, tourists, and experts who join
cultural, historical, and natural resources conservation and ethno-tourism development. This adapted
structure also involves ethnic majorities and minorities self-organization and aimed to some outcomes,
including economical, socio-cultural, ecological, and demographical.

The adoption of ethno-tourism as an especially important and serious type of tourism is gaining
momentum in Kazakhstan only in recent years. Some years ago, there was an opinion that ethno-
tourism has no interest and attraction of tourists. However, the growing demand and great attention to
ethno-tourism in neighboring countries, such as Mongolia, Kyrgyzstan, and Uzbekistan, have given
a new impetus to ethno-tourism in Kazakhstan. Since the role of the importance and necessity of the
general tourism industry in the tourist market of Kazakhstan has increased, critical opinions among
the population that ethno-tourism is not a way to attract tourists disappeared. Interest in ethno-tourism
is not only among domestic tourists, but also among foreign tourists. Despite the sufficiency of ethno-
cultural and historical resources of Kazakhstan, it is obvious that there are a number of problems.

Factors hindering the development of ethno-tourism:

¢ low degree of development of tourist infrastructure, low quality of main and country roads,
accommodation, catering services;

* lack of an effective strategy for the development of ethno-tourism;

+ the objects of ethno-tourism are presented individually, and not as a specific product;

* outdated material and technical base;
lack of navigation in tourist areas.

To develop business in the field of tourism, the Government approved measures to stimulate
tourism activities since 2021. As part of state support, the Department provides for measures to
reimburse part of the costs:

+ to subsidize part of the costs of business entities for the maintenance of sanitary facilities.

Measures are also provided to reimburse part of the costs of:

¢ construction, reconstruction of objects of tourist activity 10% of the invested funds;

¢ construction of roadside service facilities also 10% of the invested funds.

Roadside service facilities — buildings and structures (motels, hotels, campsites, service stations,
gas stations, food, trade, communications, medical care, outdoor (visual) advertising and other service
facilities) located on the roadside and intended for service for road users along the way

+ purchase of automobile vehicles with a capacity of more than eight seats (for tour operators,
travel agents and guides), 25% of the cost of the vehicle.
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To date, in order to apply measures to support tourism activities, work is underway with the
regions to form a pool of potential projects.

In addition, the Ministry of Culture and Sports and JSC NC “Kazakh Tourism” will provide state
support in the field of tourism for:

* Subsidizing tour operators 15 thousand tenge for each foreign tourist.

+ 100% subsidy for children’s air ticket (Kids Go Free).

The issue of quality service cannot be effectively solved not only in the training of employees of
the hotel and tourism business, but also in the training of specialists in the field of tourist services. The
innovative development of ethno-tourism considers the involvement of local communities. Since it is
unknown how many historical, cultural, natural heritage or tourist sites there are in the republic, travel
agencies and individual tourists are not informed about the resources. With a shortage of qualified
personnel for the tourism industry, graduates of specialized universities often remain in demand due
to a lack of skills and knowledge in specific specialties.

In addition, Kazakhstan lacks popularity to increase the flow of foreign tourists. However,
considering that Kazakhstan is a young country, it can be understood that the pace of development
is much higher. However, in order to increase the flow of tourists, Kazakhstan should take a position
showing that it is a favorable country for tourism in international tourism markets.

The development of ethno-tourism gives the region a possibility to increase the flow of tourists
and become a source of income for the state budget. At the same time, it contributes to the growth of
population, emergence new working areas, preservation of cultural heritage, sustainable development
and improving community welfare. The investment potential of the region will also enhance, and it
will be possible to attract investments from abroad.

Conclusion

In conclusion, Ulytau has a great tourist potential for innovative ethno-tourism development.
Historical monuments, cultural heritage and natural landscape are the main factors and make it possible
to organize various ethno-tours around the region. In this regard, it is necessary to apply fundamental
systemic and comprehensive measures to increase the attractiveness of domestic tourist destinations
for tourists and investors.

However, until now, ethno-tourist trips to Ulytau have been made by amateurs. That is, due
to the lack of travel packages and well-developed tour product for travelers, many tourists travel
independently with a lot of purposes, including ethno-tourist purposes to Ulytau.

Based on the analysis of the state of the ethno-tourism industry in Ulytau, some strengths and
weaknesses, development opportunities and threats to the industry were identified.

In addition, some analytical data of realizing effect of “National Project for the Development of
Entrepreneurship for 2021-2025” by the Ministry of Culture and Sports was considered. Furthermore,
sustainable livelihoods framework for ethno-tourism development in Ulytau and measures to stimulate
tourism activities were analyzed.

In forecast, provided SWOT-anayze and determined factors, as strengths of the district, which can
be seen from the attractive geographical location of the region, rich natural and historical heritage,
furthermore the improvement of weak points, like the tourist infrastructure, low quality of service, lack
of navigation, personnel and advertising services, avoiding some threats and using some opportunities,
as the creation of unique local tourist products can help to develop ethno-tourism in Ulytau region in
innovative ways.

The innovative development of ethno-tourism in Ulytau helps Kazakhstan to enter the international
tourism arena, increase population well-being, raise the employment, and provide economic growth.
In addition, it helps to preserve historical, natural, and cultural resources, and popularize national
customs and traditions among local and foreign tourists.
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YJIBITAYAATBI OTHOTYPU3MIAI UHHOBALUAJIBIK JAMBITY

Angarna

KazakcTan — 03 XalKbIHBIH MOJCHU CAITTAPbl MEH JOCTYPJEPIH IOpINTeN CaKTaWTHIH KOMYJITTHl MEMJICKET.
MaoneHu-Tapuxu jxoHe TaOuru pecypcrapra Oail KazakcTaHHBIH alfblHa OTAHJBIK KOHE LIETENIIK TYPUCTEpIi
TapTaThlH TypU3M HHIYCTPUSCHIH JaMBITY MiHAETI Typ. TypH3M ONeMIIK 3KOHOMHKAIa YKOFapbl TaOBICTHI JKaHA
JKYMBIC OPBIHAAPBIH KYpaHTBHIH €H THIMJI callalapblHBH Oipi Oonmbim TaObUTamsl. Makamama TYpU3MHIH ©3€KTi
TYpl — dTHOTYpU3M/Ii JaMbITyFa 0aca Hazap aymapbUiajibl, ce6edi STHOTYpU3M TYpUCTEpPre 63 MOACHUETIMEH JKOHE
6acka XaNlBIKTapABIH YITTHIK €PEKIICTIKTepIMEH TaHBICYFa, dTHOCAPAJBIK KAaTBIHACTAP/BI HBIFAUTYFa MYMKIHIIK
oepeni. TypucTik eHIM MaTepHaIbIK KOHE MATCPUANIBIK eMEC KOMIOHCHTTEP/ICH TYPATHIHIBIKTaH, Ka3ipri TaHaa
STHOTYPHU3MHIH MHHOBALMSUIBIK JIaMybl CalachlH/a FHUIBIMHU aKIapaT KETKUIIKCI3 KoHE TEOPHSUIBIK OJIKBLIBIKTAp
Oaiikananbl. JKYMBICTBIH MaKcaThl ¥IIbITay[Jarbl STHOTYPHU3MHIH WHHOBAIMSIIBIK JAMYBIH 3ePTTEYTre OarbITTAJIFaH.
Maxkanmaga FBUIBIMH 3€pTTCYHIH OPTYPIi omicTepi KONIAHBUIABI, COHBIH imIiHAe camsicTeipy, SWOT-tannay,
CTATUCTUKAJBIK TaJfay *koHe T.0. YJbITay — MHHOBALMSUIBIK Jamybl ©3eKTi 0ol TaObuIaThiH Ka3akcTaHHBIH
JKaHA/IaH KYpbUIFaH OOJIBICHI. MOJIEHH-TApUXH KOHE TaOUFU pecypeTap/biH anyan TYpJILIITiHE He, ¥HLITaym,IH
OTaHJIBIK, COHJIAM-aK IIETENIK 3THOTYpUCTEp YLIIH TaHbIMaJl TYPUCTIK JCCTHHAIMsAFa aifHaly MyMKIHZIIri Oap.
¥YipITayaarbl 3THOTYPU3MHIH JAaMYbIH Tanjaid Kejie AallblH ATHOTYPUCTIK OHIMHIH JKOKTBIFBI aHBIKTAJJIbl YKOHE
OHIp/IET] STHOTYPHU3M/Ii HHHOBAIIUSUIBIK TAMBITY JKOJIAPhI KapaCTHIPBUIIBL.

Tipek ce31ep: Typu3M HHIYCTPUSCHI, STHOTYPU3M, HHHOBAIHSA, MOJEHH MYPa, TYPAKThl KYPBUITBIM.
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NHHOBAIIMOHHOE PA3BUTHUE DTHOTYPU3MA B VJ/IBITAY

AHHOTANUA

Kazaxcran — MHOTOHalIMOHAJIbHASI CTPaHa, I7Ie YCIICHIHO COOJIIOIAtOTCS KyJIBTypHBIE 00bIUaK M TPAJIUIIMH €€ Ha-
pona. [lepen Kazaxcranom, o0nasaromum 60raTbIMU KyJI6TYPHO-MCTOPUYECKUMHE U IIPUPOJHBIMU PECypCaMu, CTOUT
3ajJa4a 1o pa3BUTHIO COBPEMEHHOW MHAYCTPHUHU Typu3Ma, COCOOHOH MPHUBIEKATh OTEUECTBEHHBIX M MHOCTPAHHBIX
TypHUCTOB. Typu3M SIBIISIETCS ONHOW M3 CaMbIX MPUOBUIBHBIX OTpPAaciell MHPOBOI SKOHOMUKH M T€HEPHPYET CO3/a-
HHE HOBBIX BBICOKOJIOXOIHBIX pabounx MecT. B cTarbe Jenmaercst aklieHT Ha pa3BUTHE aKTyaJIbHOTO BUAA TypU3Ma —
OTHOTYpH3Ma, TaK KaK 3THOTYPBI IMO3BOJIAIOT TypUCTaM ITO3HAKOMUTHCS C KyHbTypOf/lI 1 HallUOHAJIBHBIM KOJIOPUTOM
JIpyTUX HApO/OB, YKPEIUTh TOJEPAHTHBIE U MEKITHUUECKHE OTHOIIEHUS. [10CKONbKY TypHUCTCKUI MPOIYKT COCTO-
WT U3 MaTepUalIbHBIX U HEMaTepHaJIbHBIX KOMIIOHEHTOB, B HACTOSIIIEE BPEMsI HEIOCTATOYHO HAyYHOH MH(pOpManu
1 UMEeTCs TEOPETHUYECKUH Mpobden B 00JacTH MHHOBAIMOHHOTO Pa3BHUTHS 3THOTypu3Ma. OCHOBHAs II€Tb padOTHI
HalpasjieHa Ha MCCIEAOBAHNE MHHOBAIIMOHHOTO PA3BHUTHS 3THOTYpU3Ma B YibITay. B cTaTbe ObLIN MCHIONB30BAHBI
pa3IUYHbIE METOIBI HAYYHOTO MCCIIEI0BAaHNs, B UX uHucie cpaBHeHre, SWOT-aHanu3, cTaTUCTUYECKUI aHATIU3 U JIp.
VnbiTay — HOBoOOpa3oBaHHast obnacts Kazaxcrana, ”HHOBAIIMOHHOE Pa3BUTHE KOTOPOU SIBIISIETCSl akTyanbHbIM. O0-
Jajast 0oraTelM pa3HO00pa3neM KyJIbTYPHO-UCTOPHUYECKUX ¥ IPUPOAHBIX PECYPCOB, YIIbITay UMEET OOJIbIINE ITAHCHI
CTaTh MOMYISIPHON TYPUCTCKOM J€CTHHAINEH KaK JUIsl OTEYECTBEHHBIX, TaK M JUISl 3apyOeXHBIX 3THOTYpHUCTOB. [1pu
aHAJIM3€ Pa3BUTHS STHOTypH3Ma B YIIbITay OBLIO OTMEUEHO OTCYTCTBHE TOTOBOTO STHOTYPHCTCKOTO MPOAYKTa, pac-
CMOTPEHBI ITyTH HHHOBAIIOHHOTO Pa3BUTHUS ITHOTYPHU3Ma B PETHOHE.

KuroueBble cjioBa: WHAYCTpUS Typu3Ma, STHOTYpPHU3M, HHHOBAIMM, KYJIBTYpHOE Hacleaue, ycToW4MBas
CTPYKTYypa.
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