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Abstract

The article examines in detail the essence and content of the concept of “entrepreneurship”, which has changed
and streamlined in the process of development of economic theory. In most cases, the essence of this concept is
replaced by the goal of entreprencurial activity. In the article, the author, analyzing it from various perspectives, gives
the following definition, “entrepreneurial activity” is a special type of activity aimed at generating profit, which is
based on independent initiative, responsibility and innovative entrepreneurial idea. Structural changes in the national
economy, caused by its transition to market lines, aroused the interest of economists in the market of services, the very
phenomenon of services, including educational ones. This sphere of the economy has not yet been formed. Various
sources do not formulate the concept of services, including educational one. The author demonstrated the features
of entrepreneurial activities in the field of education, the accounting of which helps to increase the efficiency of the
functioning of institutions in a market economy.
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Initially, the problem of entrepreneurship was posed by political economy as a problem of
explaining the sources of economic growth and the nature of profit (the term “entrepreneurship” was
introduced by R. Cantillon) [4].

Since then, several fundamentally different approaches to entrepreneurial function have been
formed. The first interpretation prevails in the works of the classics of political economy (F. Quesnay,
A. Smith), who see in the entrepreneur the owner of capital. At the same time, T. Turgot, and later
German historians (V. Roscher, B. Hildebrand), he not only manages his capital, but also combines
proprietary functions with personal productive labor. Over time, the entrepreneur is less and less
identified with the capitalist. And in the second interpretation, he is regarded as the organizer of
production, not necessarily burdened with property rights. A similar view is held by Zh. B. Say and
JS Mill. Karl Marx conducts a functional distinction between the owner and the entrepreneur. The
definition of an entrepreneur as a manager is firmly established in the works of neoclassicists (A.
Marshall, L. Walras, K. Menger, F. Wieser). And since then, neutrality in relation to the ownership of
property has become an ordinary element of most business theories — classical (J. Schumpeter) and
modern (A. Cole, P. Draker) [2].

The essence of entrepreneurship, therefore, consists of three essential elements:

¢ organizational action;

¢ initiating changes;

¢ money income as a goal and criterion of success.

Thus, the terminological essence and content included in the concept of “entrepreneurship”,
changed and ordered in the development of economic theory. In most cases, the essence of this
phenomenon is substituted for the purpose of entrepreneurial activity. At the moment, entrepreneurship
is defined from various positions, such as [6]:

¢ activities aimed at maximizing profits;

+ the initiative activity of citizens, consisting in the development of goods and services aimed at
making a profit;

¢+ a direct function of the realization of property, its main production function;

¢ the process of organizational innovation for profit;

+ actions aimed at increasing capital, developing production and making profits;

* a specific type of activity aimed at relentless search for changes in existing forms of life of
enterprises and society, the constant implementation of these changes.
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In this regard, entrepreneurship is more accurately defined as a process of continuous search for
changes in the needs, demand of the final consumer for products and services, meeting this need by
organizing production, marketing, logistics, management, innovation-oriented, bringing maximum
productivity in each stage of the process reproduction.

Thus, the analysis of different points of view on the phenomenology of this phenomenon allows us
to conclude that entrepreneurial activity is the realization of the individual’s special abilities, expressed
in the rational combination of factors of production on the basis of an innovative risk approach.

Entrepreneurial activity is a special type of activity aimed at making profits, which is based on an
independent initiative, responsibility and an innovative entrepreneurial idea. And in this context, it is
expedient to consider two basic elements in business:

¢ innovative innovative activity as an entrepreneurial function;

¢ actions of the entrepreneur as a carrier of this function.

The result of each type of entrepreneurial activity is the achievement of the goals set by the
entrepreneur. The main objectives of business activities can be [1]:

1) the receipt of profit from capital invested in this or that enterprise, financial, resource and
material resources;

2) satisfaction of society’s demand for the specific needs of its members or the country or the
region.

The economic essence of entrepreneurial activity lies in the search for and implementation of new
combinations of factors of production (renewal of products, technology, organizational approaches) in
order to meet the apparent or potential demand.

The subject of innovative creative economic activity can be either an individual entrepreneur or
a group of people acting within the organization and who are initiating the initiative to produce a new
product, implementing new solutions, new approaches, etc.

Objects of entrepreneurial activity are manufactured products, work performed or services
rendered, that is, what can satisfy someone’s need and what is offered on the market for acquisition,
use and consumption [3].

Changes in the national economy, caused by its transition to market lines, aroused the interest of
economists in the market of services, the very phenomenon of services, including educational ones.
The conceptual apparatus of this sphere of the economy has not yet been formed. This can be seen,
in particular, from the definition of services in general, and educational in particular. Educational
services — are a system of knowledge, information, skills and skills that are used to meet the diverse
educational needs of the individual, society, state.

The formation and functioning of the market for educational services is subject to the general laws
of'a market economy, but it has a number of specific features: high dynamism, territorial segmentation
and local character, a significant speed of capital turnover, a high sensitivity of educational services to
market conditions due to the impossibility of storing and transporting them [5].

The market of educational services, in this case, is a market where the demand for educational
services interacts with the main economic entities (individuals, households, enterprises and
organizations, the state) and their offer by various educational institutions.

The market orientation of the educational institution assumes a wide range of products of
the educational establishment, taking into account the requirements of the society, scientific and
technological progress, which facilitates the easy establishment of processes and technologies for the
provision of services. In the leadership of the educational institution, strategic decisions are prepared
and accepted by people competent in the context of educational services, in matters of the regional
economy. And in this case, the peculiarities of the entrepreneurial activity of an educational institution
with a market orientation will be:

¢ based on targeted innovations that can work in conditions;

¢+ risk and dynamic demand,

+ flexible network construction;

¢ support of employees in activities within the framework of the organization’s strategy, for
which management as much as possible delegates rights and responsibilities to performers;

¢ orientation on the competence of personnel whose work is based on a balance of benefits and
risks;

+ timely and flexible response to changing customer requirements [7].
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Thus, the following activities can be classified as entrepreneurial activity of an educational
institution:

1) thesale offixed assets and other property by all educational organizations, including educational
institutions;

2) leasing of fixed assets and other property by all educational organizations, including educational
institutions;

3) investment and financial activities of all educational organizations,

4) including educational institutions;

5) other types of non-operating income of all educational organizations, including educational
institutions.

Accounting for the peculiarities of entrepreneurial activity helps to increase the efficiency of
institutions in a market economy.
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Anjgarmna

Makanaga dKOHOMHUKAJIBIK TEOPUSHBIH JaMy MPOIECIHAE ©3TepreH oHe KEeTIIIPIITeH «KOCIMKEPIiK» YFbI-
MBIHBIH MOHI MCH Ma3MYHbBI CIKCH-TerKelm KapacTeipbuianbl. Kem »karmaiima Oysl TYKbIpbIMIaMaHBIH MOHI
«KOCIMKEPIIK KbI3METTIH» MaKCaThIMECH aJIMACTBIPbUIaIbl. MaKkaiaga aBToOp OHBI Op TYPJIi TYPFBIIAH Tainail OThI-
pBIN, Kelleci aHbIKTaMaHbl Oepeli: «KACIMKepJiK KbI3MeT» — Oyl Toyeinci3 Oacramara, jKayarKepIILTIKKe >KoHe
WHHOBAITMSUIBIK KOCIMTKEPITIK HICsFa HETi3eNreH TaObIc amyFa OarbITTaNFaH KBI3METTIH epekime Typi. OHBIH Ha-
PBIKTBIK PEJIbCTepre KOIIYIHeH TYBIHIAFaH YITTHIK 3KOHOMHKAIAFbl KYPBUIBIM/BIK ©3repiCTep 3KOHOMHCTEP/iH
KBI3MET KOPCETY HapbIFbIHA, KbI3METTEP/IiH, OHBIH iITiHAe OuTiM Oepy KYOBUIBICTAphIHA JETeH KbI3bIFYIIBUIBIFBIH
TYABIPABL. DKOHOMHKAHBIH OCBHI CEKTOPBIHBIH TY)KBIPhIMIAMAJIBIK armaparbl i KaJbIITaCKaH KOK. Op Typii
KO3Jlep/ie KbI3MET KOpPCeTy, OHBIH imiHAe OiaiM Oepy YFbIMIapbl TY)KbIpbIMJIaIMaraH. ABTOp OUIIM casachIH/aFbl
KOCIITKEPIIK KBI3METTIH EPeKIICTIKTEePiH, OCHl ePEeKIIeTIKTePIiH KOJIaHybl HAPHIKTHIK SKOHOMHUKA KaFTalbIHIA
YHHUBEPCHUTETTEPIIH THIMIUIITIH apTTHIPYFa KOMEKTECEIi.

Tipex ce3mep: KOCIMKEepIiK KbI3MET, WHHOBAIMSUIBIK Tocia, Oimim Oepy, OacTama, KayanKeplIiliK, KbI3MET
KOPCETY HAPBIFbI, YHUBEPCUTET.

AHHOTALUA

B crarbe mogpoOHO paccMaTpuBarOTCs CYIIHOCTh M COZIEPKaHUE TTOHATHS «IPEINPUHUMATEILCTBOY», KOTOPOE
MCHSAJIOCh U yHOprZ[O‘II/IBaJ'IOCL B I/ICTOPI/II/I pa3BI/ITI/IH 3KOHOMUMKU. B OCHOBHOM J3TO IIOHATHUEC 3aMCHSIOT ITOHATHUCM
((HpeI[HpI/IHI/IMaTGJ'II)CKaﬂ JCATCIIbHOCTB». B CTaTrbe aBTOp, HpO&HaJ’II/IBI/IpOBaB JAHHOC IIOHATHUE C paBJ’II/IqHLIX I103U-
IIPIﬁ, aacT cnez[ylon_{ee onpez[eneHI/Ie: ((HpCI[HpI/IHI/IMaTeJIBCKaﬂ ACATCIIBHOCTB» — 3TO OCO6BIﬁ BUA OCATCIBbHOCTH,
HaHpaBHeHHHfI Ha U3BJICUCHUC HpI/IGHJ’II/I nu OCHOBaHHLIﬁ Ha CaMOCTOHTCHLHOﬁ WHHUIMATUBE, OTBETCTBCHHOCTH U UH-
HOBAIIMOHHOW MPeNNPUHIMATENhCKON uee. [10CTOSTHHbIE M3MEHEHHSI B SKOHOMUKE, OOYCIIOBICHHBIE €€ MTEPEX0I0M
Ha PBHIHOYHYIO, TPOOYUIN HHTEPEC SKOHOMHCTOB K OIPE/ICICHHUIO PBIHKA YCIYT, B TOM YHCIE 00pa3oBaTelIbHbIX.
HaHHaﬂ O6J'IaCTL OKOHOMHUKHU HAXOJUTCA HA CTaAUU (bOpMI/IpOBaHI/IH. B pa3J'II/I‘IHI>IX HNCTOYHHUKAX HC C(l)OpMyJ'II/IpOBaHLI
ITOHSATUS ycnyr, B TOM YHCIJIC U O6paSOBaTGJ'II)HI)IX. ABTOpOM HpOHCMOHCTpI/IpOBaHH 0C06€HHOCTI/I Hpe,HHpI/IHI/IMa—
TCJ'IBCKOI71 JCATCIIBHOCTU B O6J'IaCTI/I 06paBOBaHI/I$[, HCIIOJIB30BaHUEC KOTOpBIX CHOCO6CTByeT Z[I/IHaMI/I‘IHOMy paSBI/ITI/I}O
YHUBEPCUTETOB B YCIOBUAX PHIHOYHON HIKOHOMHUKH.

Kurouesrle cioBa: npeaAnpUuHUMATEIbCKasA ACATCIIbHOCTD, HHHOB&HHOHHLIﬁ oaxon, 06pa3OBaHI/Ie, WHHUIIMAaTHBa,
OTBCTCTBCHHOCTD, PBIHOK YCJIYT, YHUBCPCUTCT.
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